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Happy Wednesday Friends,

I like to stay out of politics as much as possi-
ble, especially when it comes to the presidential 
race and the us verses them political environ-
ment we seem to find ourselves in today. The 
recent presidential debate was a good example 
of how politics in the U.S. has taken a dramatic 
turn from bad to unbelievable.

But as a fan of the office furniture industry, I 
was happy to see the Aeron chair making an ap-
pearance on the presidential stage. Chris Wal-
lace, the moderator of the debate, was comfort-
ably sitting in an Aeron, watching the dumpster 
fire rage as he tried to maintain control. The 
Aeron, of course, has more film and television 
cameos than Anthony Hopkins.

The problem is: No one outside the industry 
recognizes the furniture they are seeing. When 
I pointed the chair out to my wife and daughter 
as we watched, they shrugged it off. “How can 
you tell?” they asked. “I just know,” I said.

Of course, the Aeron is easy to spot. It 
has a distinctive shape. And I’ve seen the 
chair in professional circles for more than 

20 years now. Other furniture can be a bit 
trickier, though I often can pick out pieces 
when I’m watching television shows and mov-
ies (Humanscale chairs can be found in “The 
Morning Show,” the excellent series on Apple+ 
TV starring Jennifer Aniston, Steve Carrell and 
Reese Witherspoon).

It is much easier (and much more embar-
rassing to my family) in person. You see, I’m 
a “furniture flipper,” which means I am con-
stantly flipping furniture over when I am out in 
public so I can see who made it. Doesn’t matter 
where I am — restaurants, hotels, retail stores, 
offices — I flip furniture if I don’t know by sight 
who made it.

My oldest child, Liam, is in the industry as 
well, and he has taken on this trait. He lives in 
Durham, North Carolina, and we were on Duke 
University’s campus recently when we found 
ourselves flipping furniture. Luckily we were 
alone. On another occasion, our family was 
shopping at Nordstrom, my wife and daughters 
trying clothes on in the dressing room when 
they came out and watched in horror as Liam 
and I flipped the seats we were sitting on while 

Hello, I’m Rob and I have a 
Furniture Flipping Fetish

waiting for them. They were Haworth Improv 
side chairs — very comfortable.

The first thing I do when I check into a hotel 
room is flip furniture. I flip the task chair — 
usually no-name junk; I look under the desk; I 
try to find out who made the casegoods. If I like 
a chair in a restaurant, I’ll flip that, too. Waiting 
rooms, doctor’s offices, schools — I’ve flipped 
furniture everywhere.

The only place I get in trouble flipping furni-
ture, ironically, is at furniture shows. It is iron-
ic, because I already know who makes it since 
I am standing in the showroom. Apparently 
some folks don’t want you to see how their fur-
niture is made. But I digress.

Furniture flipping is a disease, to be sure, but 
one that I know others in the industry suffer 
from. I am not alone in my furniture flipping 
fetish. I know this because I’ve gone to dinner 
with friends in the industry I’ve caught flipping 
furniture, which always results in a good laugh.

If you are a furniture flipper, fear not. You 
are in good company here. Drop me a note at 
rob@bellow.press, and tell me a funny or em-
barrassing story about your furniture flipping. 
Have a great week everyone. Talk to you next 
week.

Rob Kirkbride and the Business of Furniture 
team

http://www.bof.press
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ORIOR Introduces First Rug Collection
This week, Irish-heritage brand Orior launched its first-ever rug collection in partnership with fashion designer Katie 

Ann McGuigan — the sister of Ciaran McGuigan, Orior’s creative director. Comprised of three vivid, geometric styles, the 
offering combines patterns from Katie McGuigan’s latest womenswear collection inspired by the Irish countryside with 
the luxurious, handcrafted aesthetic found in Orior’s furniture pieces. The collection marks the first collaborative project 
between the sibling duo.

As with Katie McGuigan’s past projects, she finds inspiration from a book, artist or other creative medium and conducts 
extensive research into the subject to translate it aesthetically into her own work. For Orior’s rug collection, she looked 
at photographer Perry Ogden’s works depicting the Irish countryside as a jumping point for the rug color palette. Much 
like Ogden’s photographs, the rug patterns play off of the raw, natural beauty of the Irish landscape, such as the effects of 
the country’s harsh weather on the land, and the contrast between old and new scenery of which people of Ireland have 
treasured for years.

While the siblings have consulted each other for their brands in the past, the rug collaboration is Ciaran and Katie 
McGuigan’s first official project together. “In fashion, patterns are mostly repeated on a smaller scale,” Katie explained. 
“Creating designs for larger items such as rugs added an element of freedom because of the size and scale. Ciaran and I 
wanted to make sure that the patterns would grab the attention of the viewer when placed in a home.”

Continuing Orior’s practice of local production, the rugs will be assembled by a maker in southern Ireland who will 
produce them in small-batch production runs. Each design is hand-sketched onto canvas before using a hand-tufting gun 
to create the intricate patterns. “We consider these rugs to be heirloom pieces made with precision, patience and care,” 
Ciaran McGuigan said. “The rugs pay exquisite attention to detail and are created using unassuming handmade tech-
niques, making each rug individually special.”

With more than a decade of experience in the fashion industry, Katie McGuigan credits her early experience in her fam-
ily’s furniture factories with helping expand her love for color and print. “Growing up within the Orior furniture family, 
I had spent countless hours in our workshops as a child, and remember being in awe of the craftsmanship, intricacy and 
detail that went into the designs,” Katie McGuigan said. “With this collection, I wanted to combine my love for design 
with the craftsmanship quality that the Orior furniture brand offers, while staying true to our family’s Irish heritage.”
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SHIFT HAPPENS. 
Are you ready to respond? 
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PRODUCT SPOTLIGHT

Special-T Launches Safe-T Workplace Products, to Provide 
New Levels of Safety and Security in a Post-Pandemic 
Environment

 Ɇ In response to the dramatic demand for a new, health-and-safety-based 
approach to office design and management, Special-T, a leading provider 
of tables and products for workplace and learning environments, has 
launched Safe-T Workplace Products, a new line of solutions for people 
working in commercial and institutional spaces a new level of safety and security.

The process of securing safe working, educational and hospitality environments involves three 
key components: aerosol blocking by extending panel heights and creating barriers with acrylic 
shields; facility entry/access control with temperature and symptom checking to protect employ-
ees and limit employer liability and mouth level air filtration and purification — either seated or 
standing, with units integrated into furniture systems and stands.

The Safe-T Workplace 
Products offering will 
provide solutions for 
each one of these con-
cerns. While each one 
provides some protec-
tion, when used in com-
bination, they deliver 
the most sensible, visu-
ally secure and envi-
ronmentally safe work-
space available for those 
occupying the spaces 
while limiting liability.

Initial products in the 
line include specially 
designed screens, space 
dividers and workplace barriers that support social distancing efforts in the workplace. Also part 
of the line: a comprehensive digital health screening, management and compliance solution that 
prevents people with symptoms of the COVID virus, flu and similar illnesses from entering a 
building and infecting others.

Other products under development include privacy pods, an innovative, patent pending air fil-
tration and purification system that can be directly integrated into furniture and more.

“As we navigate the current COVID-19 pandemic to make workplaces, institutions and schools 
safer for return, there’s a clear need to take the fear factor out of the return to these facilities for 
our people,” commented Special-T CEO Steve Rozeboom. “The initial products we are bringing to 
the market under the Safe-T Workplace Products brand represent a solid foundation to help meet 
that challenge successfully. More will be forthcoming shortly.”

Real People
Real Issues 

Real Conversations

 
Let's Chat!

www.sidmeadows.com/podcast
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TOP INDUSTRY NEWS

CIFF Shanghai Held in China
UNDOUBTEDLY AN UNUSUAL EDITION, THE 46TH CIFF SHANGHAI 2020 MAINTAINED SAFETY 
THANKS TO THE ABSOLUTE COMMITMENT AND STRICT PANDEMIC PREVENTION PROTOCOLS 
ADOPTED, THE SCRUPULOUS SERVICES DEDICATED TO VISITORS, AND THE DIGITIZATION OF 
SOME EXHIBITIONS, THUS INTEGRATING OFFLINE AND ONLINE ACTIVITIES—A PROJECT AND 

COMMITMENT THAT HAS PROVED REWARDING.

BoFoooo

CIFF Shanghai 2020 ended 
recently and there was a 
common view from ex-

hibitors and visitors, according 
to show organizers: an injection 
of confidence — confidence in 
the future and the belief that the 
furniture sector is recovering.

Despite taking place just 
six weeks after the 45th CIFF 
Guangzhou, which was moved 

from March to July due to the 
pandemic, organizers said this 
latest edition of CIFF was a 
success, thanks to the 1,000 
exhibitors occupying 250,000 
square meter exhibition space 
and attracting 118,409 industry 
professionals. Despite the pan-
demic raging around the world, 
organizers the success reaffirms 
this trade fair as the essential 

business platform for the Asian 
furniture market.

Concluding on September 10 
after four intense days under 
the same roof as the Shanghai 
Hongqiao National Exhibition 
& Convention Centre, the 46th 
CIFF Shanghai 2020 represented 
the entire furniture industry 
chain: home, outdoor and leisure 
furniture, home décor and home 

textiles, office, hotel and com-
mercial furniture and, thanks to 
the overlap with the Shanghai 
International Furniture Machin-
ery & Woodworking Machinery 
Fair (CIFF/WMF) 2020, machin-
ery for the furniture industry.

Undoubtedly an unusual edi-
tion, the 46th CIFF Shanghai 
2020 maintained safety thanks 
to the absolute commitment and 
strict pandemic prevention pro-
tocols adopted, the scrupulous 
services dedicated to visitors, 
and the digitization of some ex-
hibitions, thus integrating offline 
and online activities—a project 
and commitment that has proved 
rewarding. Thus, the support 
received from the entire furni-
ture industry and the further 
improvement of organizational 
quality made it possible to real-
ize the dream of “CIFF Shang-
hai Connecting the Future,” 
sending out a positive message 
that China’s furniture market is 
recovering and its leading trade 
fair is returning to normal.

The collaboration between 
CIFF and Red Star Macalline is 
now demonstrating how far-
sighted and strategic that choice 
really was, closing the circle of 
the industry chain by directly 
connecting the fair’s exhibition 
and promotional event with 
the purely commercial activity 
of distribution in showrooms. 
This model, unique for trade 
fair organizations, has certainly 
helped the companies involved, 
especially in these difficult times, 
promoting the formation of a 
new development model.

The 46th CIFF Shanghai 2020 

TOP INDUSTRY NEWSTOP INDUSTRY NEWSTOP INDUSTRY NEWSTOP INDUSTRY NEWS

An E-vent for INDEAL  
Dealer Management Teams
INDEAL Leadership Evolution provides a 
unique opportunity for dealer executives 
to gain exclusive expertise, industry 
awareness and invaluable connections 
aimed at supporting success. 

Register Now!

Monday, November 9th
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is also about cultural exchange, 
contributing to the qualitative 
development of the furniture 
industry. In the latest edition, 
great attention was paid to the 
culture of good design and good 
living with the intent to repre-
sent trends and provide inspira-
tion for the entire industry. CIFF 
has collaborated with the main 
associations, media and insti-
tutions in the field of design to 
organize as many as 50 confer-
ences and forums and 10 themed 
exhibitions.

Among these, two design 
exhibitions stand out: the EAST 
Design Show, under the theme 
“Return to Zero,” hosted more 
than 50 Asian design brands, 
academies, design studios and 
media, shedding light on impor-
tant topics, including: “What is 
architecture?,” “What is interior 
design?,” “What really is furni-
ture?” and “What does the home 

look like today?”; and the Design 
Dream Show, organized by CIFF 
in collaboration with Red Star 
Macalline and Innovation Design 
Alliance, which collaborated with 
the Shanghai Promotion Center 
for City of Fashion to integrate 
lifestyle, fashion, food and tour-
ism into the home environment.

Design was also the true star 
among exhibitors in the Design 
Hall, divided into the Contem-
porary Design Hall, the Modern 
Design Hall, where higher-end 
products were presented, and the 
Trendy Design Hall, where the 
accessible luxury of neo-Chinese 
styles was concentrated.

Featured within the Sofa Flag-
ship and Sofa Premiums, the 
main brands of upholstered 
furniture presented the new-
est trends and most innovative 
features for a product designed 
to reflect a lifestyle of increasing 
quality.

The Office Environment Hall 
and Outdoor Furniture Hall 
presented the latest solutions for 
the home office, smart office and 
outdoor environments.

Organizers are already working 
on the 48th CIFF Shanghai, tak-
ing place from Sept. 3-6, 2021, at 
which internationally recognized 
leading companies have already 
confirmed their participation.

The next event, the 47th CIFF 
Guangzhou 2021, is scheduled 
from March 28-31, 2021, and will 
feature office furniture, hotel 
furniture, commercial furniture 
and furniture for public spaces, 
as well as furniture machinery, 
components and raw materials. 
Of course, it is unclear whether 
international visitors from North 
America and Europe will be al-
lowed in China because of CO-
VID-19 restrictions. BoF
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Knoll Takes Actions to Support More 
Inclusive and Diverse Communities

KNOLL’S POLICIES AND PRACTICES WILL EVOLVE AS THEY CONTINUE TO FOCUS ON CREATING A 
MORE DIVERSE AND INCLUSIVE WORKPLACE.

Knoll has announced two social impact initia-
tives to help build more inclusive commu-
nities — the Knoll Diversity Advancement 

Design Scholarships for Black Students and a cor-
porate partnership with Habitat for Humanity.

Additionally, Knoll Chairman and CEO Andrew 
Cogan has joined more than 1,300 CEOs who have 
pledged to take action to advance diversity and 
inclusion in the workplace through the CEO Action 
for Diversity and Inclusion Pledge.

“We all have the opportunity to recommit our-
selves to the pressing issues of the day, setting the 
stage for change in the years ahead,” Cogan said. 
“Taking the CEO Action for Diversity and Inclusion 
Pledge aligns fully with the Knoll commitment to 
help build a fairer and more equitable society. Sup-
porting accessibility and inclusion through design 
education and affordable housing extends our 
design-driven mission and shows how we can play 

a tangible role in making progress toward a fairer 
world.

The CEO Action Pledge focuses on four com-
mitments: cultivating trusting workplaces that 
can have complex and sometimes difficult, con-
versations; implementing and/or expanding 
unconscious bias education; sharing best — and 
unsuccessful — practices; and creating and shar-
ing strategic inclusion and diversity plans with the 
board of directors (or equivalent governing bodies). 
The coalition is the largest CEO-driven business 
commitment to advance diversity and inclusion 
within the workplace.

Diversity advancement design scholarships for 
Black students

Knoll has created the scholarships for Black Stu-
dents to develop the next generation of architects, 
graphic designers, industrial and architectural en-
gineers, interior designers and industrial designers.

TOP INDUSTRY NEWS

The program will provide individual tuition 
awards of $10,000, renewable annually, to a total of 
five Black 2021 high school graduates in the United 
States and Canada who will be pursuing studies at 
two- or four-year institutions. The program will be 
administered by Scholarship America, a nonprofit 
organization that works directly with students, 
parents, colleges, businesses and communities. 
Since its founding more than 60 years ago, Scholar-
ship America’s mission has been focused on stu-
dent success, helping students break down barriers, 
open doors and access scholarships to achieve their 
dreams of a college education.

Scholarship applications will be available mid-
November at scholarshipamerica.org.

This initiative complements the Knoll Employee 
Scholarship program founded in 1998 which pro-
vides access to higher education to Knoll associ-
ates’ children and grandchildren and focuses on 
reducing the burden of student debt. The program 
has awarded 676 scholarships since inception.

Habitat for Humanity and Knoll
To expand its commitment to good design and 

sustainable building practices, Knoll is joining 
global housing nonprofit Habitat for Humanity as 
a cause marketing partner in December. Last year, 
Habitat helped more than 7 million people build 
or improve a place to call home. The organization 
frequently uses sustainable building practices and 
follows energy-efficient construction standards 
that prioritize safety, health and materials conser-
vation.

The Habitat + Knoll partnership consists of three 
components:

• Consumer participation: In December 2020, 
Knoll will offer a $5 donation option for 
online sales at the Shop at knoll.com at check-
out and for orders placed at retail Knoll Home 
Design Shops in New York and Los Angeles.

• Financial support: From December 2020, 
Knoll will match consumer donations for a 
collective total of $100,000.

• Volunteer activity: Knoll associates will vol-
unteer in four to-be-announced North Amer-
ica Habitat 2021 projects when COVID-19 
restrictions have lifted.

“Giving back to the communities where we live 
and work has been part of the Knoll culture since 
our founding,” Cogan said. “The Diversity Advance-
ment Design Scholarships for Black Students and 
Habitat partnership are exciting new ways we can 
build on that history and provide our associates, 
who champion a range of charitable passions, with 
a new way to make impact.”

World Monuments Fund/Knoll Modernism 
Prize

In addition, Knoll is the founding sponsor of the 
World Monuments Fund Modernism at Risk pro-
gram. This includes programs dedicated to preser-
vation and public advocacy, with the intention of 
attracting international resources to the dangers 
faced by Modernist buildings across the globe. A 
cornerstone of Modernism at Risk is the World 
Monuments Fund/Knoll Modernism Prize, which 
is awarded biennially to a designer or design firm 
whose work enhances the public’s awareness of 
the seminal role that Modernism plays in the built 
environment.

Diversity and inclusion at Knoll
Knoll believes differences contribute to its suc-

cess. It is committed to diversity, equity and in-
clusion and creating opportunities for people 
who come from diverse cultural and ethnic back-
grounds, gender identities, people with disabilities 
and building on our leadership in LGBTQ+ equal-
ity. They recognize their policies and practices will 
evolve as they continue to focus on creating a more 
diverse and inclusive workplace.

Modernism in design was born as a means toward 
social good, and Knoll was founded on the principle 
that modern design can make a difference in im-
proving the quality of the way we live and work. By 
extension, good design is agnostic about the color 
of one’s skin, their abilities or disabilities, sexual 
orientation or gender identity, responding to the 
universal desire for utility, joy and beauty.

Knoll believes embracing diverse perspectives 
contributes to an inclusive workplace and strength-
ens the communities where we live and work. Knoll 
supports a continuous dialogue that promotes 
teamwork and differences. BoF
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Editor’s note: Martin Flaherty is a corporate brand and market-
ing communications expert working with executive leadership 
across a number of industries. Clark Sept is director of consult-
ing and principal at Gensler’s San Francisco offices. Sept’s work 
spans industries addressing the critical issues organizations 
need to succeed.

We find ourselves caught between pan-
demic and productivity. Fortunate indi-
viduals have been able to shelter in place, 

work from home and manage some semblance of 
a protected environment while others have had to 
continue in at-risk situations. Soon a number of us 

will be returning to the workplace. The question we 
face now is: Are disinfectants, plexiglass and wipes 
enough to bring us solace in our return? The short 
answer, should we go back to work, is “no.”

Uncertainty looms
It turns out uncertainty — that state of unknow-

ing which is the root of insecurity and fear — is 
ordinary and inherently human. More communal 
cultures address this by sticking together — trust-
ing one another — which creates resilience. More 
individualist cultures address uncertainty by striv-

Between Panic and Pandemic
WHEN WORKERS RETURN TO THEIR PLACES OF WORK THEY WILL BE ASKING THEMSELVES, “CAN 
WE TRUST THE COMPANIES WE WORK FOR AND THE ENVIRONMENTS THEY PROVIDE TO BE SAFE 
PLACES FOR US?” BUSINESSES WILL NEED TO UP THEIR GAME AND ESTABLISH HOW THEY WILL 

ANSWER THAT QUESTION BEYOND THE KNEE JERK RESPONSE OF, “YES, OF COURSE.”

by Martin Flaherty and Clark Sept

INDUSTRY VOICES

ing to gain more knowledge, thereby decreasing un-
certainty and increasing advantage. How we choose 
to communicate tells a lot about how we might fare 
in light of the unknown.

At a time when our institutions should have been 
speaking in one voice, we instead heard many. We 
are left to pick through the onslaught of informa-
tion and choose our own path. Everyone’s hope is 
that all paths lead back to work. Much has been said 
(written) about where to position furniture (and 
bodies) when we return to work. Look at how fast 
we learned to stand on the star placed six feet apart 
from the next person while waiting at any number 
of retail locations. We’ve learned where to stand 
and know to look for the arrows placed in grocery 
store aisles directing traffic. Sadly, little has been 
written about how we mentally return to work. 
Some of the businesses that stayed open shed an 
unfavorable light on what can happen. Their em-
ployees felt adrift, angry and exploited. They did 
not believe their company considered their best 
interests in their decision-making. Simply put, they 
had lost trust in their company. And yet, a surpris-
ing number of firms closed allowing work from 
home if possible.

Trust, like love, hope and any number of other 
abstracts that inform our lives is a relational con-
struct. It’s not a tangible asset, as it does not exist 
outside of the realm of belief. Trust is what our civil 
code is based on. It’s trust that allows us to accept 
someone’s word and manage a massively complex 
world. Trust allows us to be open to ideas and gives 

us the ability to accept a proposed idea, a way of life 
and idea as to how we should be.

When workers return to their places of work they 
will be asking themselves, “can we trust the compa-
nies we work for and the environments they pro-
vide to be safe places for us?” Businesses will need 
to up their game and establish how they will answer 
that question beyond the knee jerk response of, 
“yes, of course.” No matter what new products sur-
face or are developed to support safer workplaces, 
companies that live solely in a transactional envi-
ronment will be at a disadvantage. If companies 
want worker’s trust then it will be necessary for 
them to clearly state what they believe and ensure 
those beliefs align with our respective values. In 
addition, it has to be clear those beliefs are acted 
upon in real, tangible ways and not part of a PR 
campaign.

Financial institutions like HSBC understand 
performance is tied to behavior. And if that behav-
ior is expressed clearly and aligns across a set of 
values people identify with, there is even greater 
perceived financial value. Ashim Paun, co-head 
of ESG (environmental, social and governance) 
research at HSBC writes, “Our core ESG conviction 
is that issuers succeed long-term and hence deliver 
shareholder returns when they create value for all 
stakeholders-employees, customers, suppliers, the 
environment and wider society. When crises like 
COVID-19 manifest, particularly with social and 
environmental causes and implications, investors 
can see ESG as a defensive characteristic.”

Martin Flaherty Clark Sept

http://www.bof.press
http://www.bof.press
https://bellowpress.com
https://bellowpress.com


22 23The Business of Furniture | Subscribe at bellowpress.com | October 7, 2020 The Business of Furniture | Subscribe at bellowpress.com | October 7, 2020

INDUSTRY VOICESBoFoooo
In other words, a simple transactional relation-

ship between employer and employee has ques-
tionable long-term viability. Simply for corporate 
self-interest, companies should use this period to 
shift and become more transparent about what 
they stand for and make it more apparent in what 
they believe, what they will celebrate and why their 
work matters. Doing so, companies can start the 
process of building trust or further reinforce why 
they should be given it. Absent these assurances, 
employee’s sense of engagement or affinity with 
their company’s mission and purpose will be weak-
ened.

Trust in the corporate world can be established 
and held in a number of ways, but two come imme-
diately to mind.

First, establishing a clearly understood corporate 
communications strategy and tactical plan that’s 
based on an easily understood set of beliefs, pur-
pose and values affects change. Creating clearly 
understood connections between what you believe 
and what you expect builds an allegiance beyond a 
paycheck. Firms from Patgonia to Accenture, from 
Herman Miller to Chobani and Subaru communi-
cate a story of belief that can be seen in action. An 
internally focused communications strategy that 
successfully aligns all functions across the organi-
zation and reflects what the company says exter-
nally, typically is one with a high level of employee 
retention and success.

Words matter. Tribal, insular and unnecessarily 
vague corporate speak only causes confusion and 
separation. The more we use trendy, affected lan-
guage to describe a basic task the more confusion 
grows. We need to speak with each other, we don’t 
need to have a dialogue. A solution is getting to 
and successfully solving a problem or dealing with 
a difficult situation; it is not a verb. To curate is to 
manage and organize items typically in a collection 
or museum. However, now lunch orders, ad copy 
and a run of show at a conference are now curated. 
Chairs, sofas and desks are now seating and work-
place solutions. We complain about the lack of clar-
ity in so many of our institutions but we tolerate 

and promote the use of vague, affected language. 
Trust is lost if we can’t understand each other.

Everyone has to sit somewhere. A follow on this 
first point is the question of what we are choosing 
to refer to as “engagement equity.” By this we are 
suggesting that experience disparity is likely to 
emerge when some individuals return to the office 
while other colleagues remain working from home. 
Facebook, The Coca-Cola Company and Google are 
waving off the prospect of returning to the office 
through the end of 2020. Twitter has declared none 
of their employees need feel compelled to resume 
working from “the office” ever. Most organizations 
we’re talking with are anticipating some phased 
approach to returning to the office. Might this give 
rise to more tribal instincts, pitting work-from-
work workers against work-from-home workers, 
unintentionally or otherwise? Organizations must 
necessarily undertake some communications and 
workflow strategy development to promote equal 
and effective engagement by all coworkers regard-
less of where they might sit. And how we talk about 
it with one another impacts our workplace experi-
ence.

Second, in the coming year we will see the addi-
tion of a series of monitoring devices installed both 
in the office and on our phones that will provide a 
dashboard view of cleaned areas, correct distanc-
ing and health (as noted by temperature readings) 
of ourselves and our co-workers, as well as fellow 
office travelers. This will not be an opt-in program. 
It’s likely those will become permanent fixtures 
and will be installed in the name of a greater good. 
Workplace service providers, such as janitorial 
and security services, will also be impacted by the 
new workplace context with upgraded cleaning 
protocols and added duties such as point and shoot 
body temperature scans. However, the U.S. is not 
culturally trusting. From the Boston Tea Party to 
the Tea Party movement of the 2000s, Americans 
cast a jaundiced view of surveillance and interven-
ing on personal rights and elevated concerns about 
protecting personal information, whether under 
GDPR, HIIPA or California’s recently enacted 
digital privacy law, CCPA. Adding those elements 

INDUSTRY VOICES

to a work environment that lacks a clear sense of 
purpose and shared/accessible set of aligned values 
will create further distance between employer and 
employee, exacerbating what will already be a tenu-
ous relationship.

Many factors contribute to employee experience 
and engagement, including the physical and digi-
tal aspects of the workplace. Recent research by 
Gallup and work done by the Business and Insti-
tutional Furniture Manufacturers Association on 
the issues of engagement and work have shown 
employee satisfaction is strongly influenced by the 
quality of office materials and office layout. And 
employees that feel aligned with the organization’s 
beliefs are more likely to be qualified as “engaged,” 
which translates into them being less likely to look 
for other work.

Gallup studies even go so far as to identify di-
rect linkages between employee engagement and 
profitability. So, data shows us that space matters, 
and it shows us that space informs how employ-
ees perceive the value of their work. As we add in 
workplace technologies represented as being for a 
common good and well-being of all, trust will be at 
the core of every person’s assessment as they are 
affected by these workplace innovations.

The office itself is a communications channel. Its 
design and use of materials matter in that they can 
— and often do — be visible ways in which work-
place and corporate culture is expressed and sup-
ported. The decisions being considered now will 
shape how companies navigate these next years of 
uncertainty. BoF
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As we move into the tenth month of the 
COVID-19 pandemic in the United States, 
one thing, at least, is obvious: The need for a 

carefully crafted and supremely well executed plan 
to secure a safe and healthy environment for people 
working in commercial and institutional spaces has 
never been greater.

Given the ease of transmission of the virus and 
the diversity and sheer volume of the environments 
at risk, there is, of course, no single magic bullet so-
lution to provide that kind of environment, not now 
for COVID-19 or beyond in the post-pandemic new 
normal that will hopefully be forthcoming soon.

The basic elements that go to make up a safe and 
secure workplace, however, can be clearly identi-
fied. They include:

• Effective aerosol blocking by the deployment 
of panel height extensions, mobile acrylic 
shield barriers and similar space dividers.

• Implementation of a comprehensive Health 
Screening, Management and compliance solu-
tion, with temperature and symptom check-
ing, to protect employees and limit employer 
liability against the threat of facility entry a by 
visitors or workers with the COVID-19 virus 
and similar infectious diseases and monitor 
movement throughout the facility.

• The presence of mouth level air filtration and 
purification systems—either seated or stand-
ing—with units integrated into furniture 
systems and stands and strategically located 
at intervals throughout the facility. This is 
probably the most important element. Ensur-
ing safe traffic flow and social distancing have 
their role to play but reducing the viral load in 
the air is key.

Think of these elements as the three pillars of 
workplace health and safety. Each one on their 
own can provide a certain measure of protection 
against COVID-19 and similar threats but when 
used in combination, they create a solution greater 
than just the sum of its parts that provides the most 
sensible, visually secure and environmentally safe 
workspace.

In addition, a multi-faceted approach to work-
place health and safety serves to limit any potential 
liability issues for the workspace owner or manager 
and sends a clear message to workers and, indeed, 
to the public at large, that your organization is 
one that truly does believe its people are its most 
important resource and is willing to express that 
belief by investing whatever it takes to ensure a 
secure working environment.

As an industry, we in the office furniture world 
have a clear responsibly to bring to the market the 
products, systems and solutions that make up these 
three pillars of workplace health and safety.

The Three Pillars of Workplace Health 
and Safety

OUR OPPORTUNITY AS AN INDUSTRY—AND MORE IMPORTANTLY, OUR RESPONSIBILITY—IS TO RE-
ENGINEER OURSELVES, RAPIDLY AND COMPREHENSIVELY, TO BECOME A CRITICAL RESOURCE FOR 

THE ORGANIZATION WE SERVE AND THE PEOPLE WHO WORK IN THOSE ORGANIZATIONS.

by Steve Rozeboom, CEO of Special-T Products

INDUSTRY VOICES

That responsibility is not limited solely to com-
mercial office spaces by any means, or even to the 
vertical market trinity of healthcare, education and 
government that has been key to so much of our 
industry’s recent growth.

Assisted living facilities, public transportation 
sites such as airports and train and bus stations, 
retail shopping spaces and indeed public gathering 
spaces of virtually any kind are equally in need of 
their own particular version of the three workplace 
health and safety pillars and all of us—from ini-
tial product developers and engineers all the way 
through to the final installation crew—have a role 
to play in meeting that need.

At Special-T, we have responded to the challenge 
through the launch of a whole new product line—
Safe-T Workplace Products—that’s designed to pro-
vide the tools needed to successfully implement the 
health-and-safety-driven design and management 
principles that the current situation demands. The 
initial offering under the Safe-T Workplace Prod-
ucts brand rolled out last month; more products 
will be joining them shortly.

None of us should think for one minute that the 
need for these new, health-and-safety-driven prod-
ucts will disappear with the introduction of effec-
tive vaccines or any reduction in transmission rates 

of the COVID-19 virus. There were previous virus 
threats before COVID-19 and there will be similar 
threats afterwards, in a Workplace BC (Beyond 
COVID-19) world.

Our opportunity as an industry—and more im-
portantly, our responsibility—is to re-engineer 
ourselves, rapidly and comprehensively, to become 
a critical resource for the organization we serve and 
the people who work in those organizations.

It’s critical that we get our kids back to safe and 
secure classrooms, for without that, their parents 
will be unable to resume normal work and our eco-
nomic problems will continue.

It’s equally critical that we give assisted living 
facilities the attention they deserve and demand. In 
many cases, that’s quite literally a matter of life and 
death.

Supporting current and future customers as they 
seek to implement the three key pillars of work-
place health and safety is a big mission but in many 
ways, we have no other choice but to take it on. 
All of us in this industry have prospered for many 
years. Now it’s time to pay it back and do what we 
can to help save lives, get kids back to school, get 
mom and dad back to work and help our customers 
return safely to profitability and viability. BoF
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PACIFIC WEST

HAWAII HAS NATION’S 
HIGHEST CLOSURES
HONOLULU, Hawaii — Almost ev-
ery day, there’s news about another 
Hawaii business closing its doors be-
cause of the pandemic and ongoing 
COVID-19 restrictions. There’s no 
official tally of how many businesses 
have permanently shuttered. But a 
new analysis from Yelp suggests the 
number is in the hundreds. The Yelp 
survey found 9 in every 1,000 busi-
nesses in Hawaii have permanently 
closed — one of the highest rates in 
the country. In Honolulu, the figure 
was roughly 11 out of every 1,000 
businesses. Thousands more busi-
nesses are temporarily closed, either 
because of orders that require them 
to be or because it doesn’t make fi-
nancial sense to bring back workers 
if there are no customers.
Hawaii News Now

MORE CUTS AT ALASKA

SEATTLE — As federal aid for 
airlines runs out and negotiations 
over more coronavirus relief stall, 
Alaska Airlines has begun cutting 
nearly 450 more flight attendants 
and other employees from its 
payroll while borrowing $1.3 bil-
lion from the U.S. Treasury. The 
furloughs, first reported by online 
aviation magazine The Points Guy, 
were hardly unexpected. In June, 
Seattle-based Alaska announced 
it would begin slashing 3,000 jobs 
from its 23,000-person workforce 
starting at the end of September to 

bring expenses more in line with 
revenues, which have plunged as 
the COVID-19 pandemic curtailed 
travel.
The Lewiston Tribune

MOUNTAIN WEST

BUILDING COMPLETED

TEMPE, Ariz. — Construction 
on the fifth phase of Rio 2100 — a 
class A office complex in a mixed-
used development south of Tempe 
Town Lake — is now complete. The 
170,680-square-foot office build-
ing totals four stories and includes 
a two-story parking facility. About 
119,000 square feet of the building is 
available to lease.
ABC 15

DEVELOPER EYES 
MASSIVE PROJECT
COLORADO SPRINGS, Colo. — One 
of Colorado Springs’ most success-
ful homebuilders and developers 
is proposing one of the area’s most 
ambitious real estate projects in 
recent years — an upscale, master-
planned community with thousands 
of homes on 5,400 acres several 
miles east of the city and adjacent 
to Schriever Air Force Base. An 
early master plan prepared by 
Springs land planning consultant 
N.E.S. shows Flying Horse East with 
roughly 11,500 to 23,320 residences, 
including single-family homes 
and an active adult community; an 
elementary and high school; parks; 
commercial development; a busi-
ness park; and a golf course and club.
The Gazette

MIDWEST

BUILDING 
TRANSFORMATION 
PLANNED

CINCINNATI — Exterior work on 
the former Macy’s store in down-
town Cincinnati will start in mid-
to late October, transforming the 
building into office and commercial 
space. Plans for The Foundry, as 
Cincinnati Center Development 
Corp. (3CDC) is now calling the 
three-and-a-half story building, 
include splitting the building into 
150,000 square feet of office space 
and between 35,000 and 50,000 
square feet of commercial space. 
WCPO

BUILDING INSPIRED BY 
GLASS MURAL

DETROIT — A four-story build-
ing dubbed the “Glass Mural,” and 
inspired by the artistic expression 
of Eastern Market, is planned to be 
built directly across Eastern Mar-
ket’s Shed 3, at the intersection of 
Russell and Division Street. Cur-
rently, the site is home to a two-
story brick building that features a 
mural by local artist DENIAL. The 
40,000-square-foot building will 

have a ground-level retail storefront, 
with three floors of offices dispersed 
throughout the two primary glass 
blocks with permanent artworks. 
The third block will house circula-
tion cores and access to the roof 
deck, which will be a fully occupi-
able amenity for office tenants.
Click on Detroit

NORTHEAST

MIXED-USE DEVELOPMENT 
PROPOSED
BUFFALO — A West Seneca devel-
oper is planning to turn a sprawling 
33-acre plot in Cheektowaga along 
Transit Road into a $45 million 
development with more than 250 
apartments, 52 town homes and a 
grocery. In one of its biggest ven-
tures yet, Young Development is 
proposing to construct more than 
20 structures on the site at 6386 
Transit, including multiple apart-
ment buildings, two drive-thru 
restaurants, a store, a community 
clubhouse and the for-sale town 
houses. “This project is going to 
be our crown jewel,” said Joseph 
Young, regional property manager 
for the 36-year-old firm, and son of 
founder Bryan Young. “It’s bringing 
together different unit types and 
complex types that we’ve built all 
across Western New York that have 
worked well for us.”
Buffalo News

SOUTH

CENTRAL AUSTIN 
DEVELOPMENT
AUSTIN, Texas — Manifold Ar-
chitects and design firm Gensler 
presented site plans to the Austin 
Design Commission for a proposed 
new retail and office tower for 320 
E. Second St., Austin. The 723-foot 
planned tower would have 47 floors. 
Seventeen of those will be used for 

above-ground parking and three 
for underground parking. Block 16 
would include 741,319 square feet, 
including an open public plaza on 
its ground floor. Roughly 733,000 
square feet will be dedicated of-
fice space. Courtyard areas would 
include cafe space, park benches and 
space for an art piece, according to 
designers.
Community Impact

CONSTUCTION BEGINS

FRISCO, Texas — The highly publi-
cized PGA of America headquarters 
in Frisco is now under construction, 
with general contractor Adolfson 
& Peterson Construction breaking 
ground on the 106,000-square-foot 
facility this week. The facility will 
anchor the 660-acre PGA Frisco 
campus, a development slated to 
house a 500-room Omni resort, 
two championship golf courses and 
a golf entertainment district. The 
four-story headquarters is expected 
to house 150 PGA corporate employ-
ees, offering a top-floor conference 
room complete with outdoor terrace 
lounges overlooking a driving range 
and a championship golf course.
Bisnow

DOWNTOWN RECOVERY
LAKE WORTH BEACH, Fla. — 
Business is starting to come back 
in downtown Lake Worth Beach. 
“We’re having a kind of resurgence 
in downtown, which is somewhat 
amazing during a pandemic,” said 
Joan Oliva, executive director of the 

city’s Community Redevelopment 
Agency. A 121-unit retail and office 
development was recently green-
lighted by the CRA board. The new 
enterprise is slated to be built next 
to The MID, a sleek, 230-unit luxury 
apartment building scheduled to 
begin a partial opening in October.
The Palm Beach Post

OFFICE EVOLUTION 
EXPANDS
ROSWELL, Ga. — Coworking 
franchise Office Evolution is open-
ing its fourth Georgia facility, this 
time in Roswell. Plans for the 
10,600-square-foot, single-story 
facility includes 43 fully furnished 
private offices, two drop-in work ar-
eas, two large meeting rooms, and a 
1,000-square-foot multi-functional 
training and event space. Approxi-
mately 25% of the space is dedicated 
to open, shared workspace. Other 
amenities include a full-time of-
fice manager/concierge, designated 
parking, internet, a complimentary 
snack and beverage bar, staffed re-
ception, and live telephone answer-
ing during business hours. Members 
have 24/7 key-card access to their 
offices as well as privileges at more 
than 70 other Office Evolution busi-
ness centers throughout The coun-
try.
What Now Atlanta

Compiled by Emily Clingman
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ALL TIME | January 1, 2016                        BoF Industry Index Start: $24,379.54

BoFoooo INDUSTRY SHARES

YEAR TO DATE | October 7, 2020                      Yearly Start: $25,443.00     (2019 Ended Up +15.31%) 

2020 YTD GAIN / LOSS

-6,543.20 (-25.72%)

CURRENT VALUE  TOTAL GAIN / LOSS

$18,899.80   -5,479.74 (-22.48%)
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STOCK GRAPHS
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CAREERS: STEPHEN SAYSBoFoooo

You can send your workplace 
questions to Stephen at:  
StephenSays@bellow.press 

Questions selected to be 
answered, will appear in 
this column. Please use the 
Subject: Stephen Says for all 
emails. Stephen Viscusi is a 
bestselling author, television 
personality, and CEO of The 
Viscusi Group, global ex-
ecutive recruiters located in 
New York. Follow Stephen on 
Twitter @stephenviscusi, Like 
Stephen on Facebook; and 
follow him on LinkedIn.

Dear Stephen,

I’m a hiring manager at an interior 
design firm, and I’m having an 
issue that I know other firms are 
dealing with, too. I think my prob-
lem also applies to sales organiza-
tions and almost everyone hiring 
today. I could use a professional 
opinion from a workplace expert 
like yourself.

We are always looking for new, 
young talent, but I have an in-
credibly difficult time hiring 
millennials. I know that I’m part of 
the problem. I struggle to feel com-
fortable interviewing millennials, 
and, to be honest, I’m turned off by 
what sounds to me like entitlement. 
Whenever I sit down with a young 
person looking for a career in the 
field, they all seem to expect to 
succeed. I ask about their experi-
ences, and they list aspirations. It’s 
ridiculous.

I know the partners at my firm 
— I’ve been here for more than 
20 years — and I know they will 
struggle to work with these young 

people, too. It’s also not like I 
haven’t tried to hire some of these 
millennials. There have been 
three in the last year, none of them 
lasted a full year, and a couple 
were gone after only a few months. 
Two of them quit because they felt 
undervalued, and we had to fire 
the third because he was so unpro-
ductive it wasn’t worth paying his 
salary. And those are the people 
that I thought were good enough 
to hire.

I talk to other hiring managers in 
different industries, and they all 
have similar problems. All of these 
kids think they’re God’s gift to 
man, and that they’re destined for 
greatness. It’s next to impossible 
to get past that layer of entitled 
slime to have any idea whether or 
not any of them are good workers. 

The hardest part is that the bet-
ter their portfolios are, the bigger 
their egos are, and the more diffi-
cult it is to talk to them like adults.

All I hear is about how millennials 
are getting bad-mouthed for no 
reason, but I meet with them 
weekly, and I can tell you that even 
when I think they are talented, the 
other part of their personality — 
the millennial part — makes them 
not worth hiring. We’ve started 
to hire older, more reliable, less 
innovative designers, instead of 
younger more adventurous ones, 
but it’s come to the point where 
we don’t have enough junior-level 
employees to get all the work done. 
I don’t know what to do anymore. 
How do I make them work for me?

Befuddled Boomer

You can send your workplace 
questions to Stephen at:  
StephenSays@bellow.press 

Questions selected to be 
answered, will appear in 
this column. Please use the 
Subject: Stephen Says for all 
emails. Stephen Viscusi is a 
bestselling author, television 
personality, and CEO of The 
Viscusi Group, global ex-
ecutive recruiters located in 
New York. Follow Stephen on 
Twitter @stephenviscusi, Like 
Stephen on Facebook; and 
follow him on LinkedIn.

Millennial Mayhem
Dear Befuddled Boomer,

You’re right. It does seem like you have a pretty 
big problem. You’re also right to acknowledge that 
you’re part of the problem. Now here’s where you’re 
wrong: Not only are you part of the problem, you 
are the main problem. Listen, I get it. I don’t agree 
with you, but I understand that it can be difficult 
for people of a certain generation to deal with 
bright, young workers.

Let’s start by not calling these young people “kids.” 
That sets the wrong tone and creates silly expecta-
tions. That being said, what you seem to be begin-
ning to understand is that your business won’t 
be able to continue without hiring millennials. 
Millennials make up a third of the workforce, so not 
hiring them is no longer an option. Frankly though, 
it has never been a good strategy either. You clearly 
don’t need me to run through the litany of ways this 
new generation has been demonized, and I don’t 
think most Business of Furniture readers need me 
to either.

I firmly believe much of this can be explained by 
older generations — my generation, your genera-
tion — not understanding the particular skills this 
younger generation can offer. Simply put, this is 
one of the largest and certainly the best-educated 
generation to ever enter the workforce, and if you 
don’t know how to deal with them, it’s your loss.

You and your company can learn a lot from what 
they have to offer — I have. You have to change 
the way you think about workers. Hire them and 
don’t worry about how long they last. There is no 
expiration date on work that needs to get done, and 
if someone works for you two years anymore, it’s 
a lifetime. Welcome to the new normal of hiring 
young people. They want to be their own brand and 
grow. Gone are the days where people stay in one 
job for life.

I want to help you, though, so let me give you some 
advice. You should not be the person interviewing 
these candidates. You clearly struggle to connect 
with young people (I could tell when you called 
them “kids”), and if you’re not going to be the one 
working with them daily, maybe have peers who are 
closer to their age and will work with them more 
closely handling the interviews.

I’ll point out that it seems like your firm’s culture 
is not particularly welcoming to younger workers 
either. Having two designers quit within the year 
because they feel underappreciated and a third who 
was so uninspired he just didn’t do his work sounds 
like a bad pattern. Here’s the story as I see it: You 
bring in young, ambitious designers, dismiss their 
ambitions during the interview and hiring process, 
then throw them into a role where they feel like 
there is no room for growth.

The dumbest part about this whole situation is 
those ambitious young designers are exactly the 
people you want working at your firm. In my expe-
rience, millennials, more than any other generation 
of workers I’ve experienced, are hungry to succeed 
and looking for mentors who will help them. This 
group of young men and women are smart and driv-
en and truly believe they are destined for greatness. 
Here’s what you don’t seem to understand: Many 
of them are. These designers with great portfolios 
don’t need smaller egos, they need someone with 
experience and a bigger ego to show them how to 
grow in the field and succeed. If you and the part-
ners at your firm can’t or won’t see this group for 
what it is, you’ll be stuck hiring uncreative talent 
who will do just enough to keep the lights on. Be-
lieve me, invest in these young workers, and they’ll 
pay dividends. Or keep doing whatever you’re doing 
and wait for one of these young, ambitious kids to 
buy your company and fire you in five years. Your 
choice.

Stephen

Stephen Says is on vacation this week.
This column first appeared four years ago on October 12, 2016.
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Events
CHICAGO

NeoCon
June 14-16, 2021

NeoCon is the world’s leading plat-
form for commercial design and 
the annual gathering place for over 
50,000 design professionals and 
end-users.  Marking its 52nd edi-
tion, NeoCon continues to serve as 
the commercial design industry’s 
launch pad for innovation -  show-
casing game-changing products and 
services from leading companies 
and emerging talent, and providing 
unparalleled access to the most cut-
ting-edge solutions.
www.neocon.com

KUALA LUMPUR, MALAYSIA

Export Furniture 
Exhibition
August 27-29, 2020

Export Furniture Exhibition (EFE) 
is internationally known to global 
buyers from all over the world as one 
of the top furniture fairs in South-
east Asia. One of the major high-
lights of EFE2020 is the inaugura-
tion of the “Office Furniture Hall”.
www.efe.my

COLOGNE, GERMANY

Orgatec 2020
October 27-31, 2020

ORGATEC is a trade show that is 
dedicated to innovations and con-
cepts in the working environment 
and work culture. ORGATEC will 
gather professionals from various 
fields that will explore the newest 
trends and novelties in the industry.
www.orgatec.com

CHARLOTTE, NORTH CAROLINA

EDSPACES
November 11-13, 2020

EDspaces is where innovations are 
unveiled and collaborations form, 
bringing together education’s cre-
ative change agents who plan, design 
and manage innovative learning 
spaces. Leaders from school districts 
and colleges, architects, interior de-
signers, distributors and exhibitors 
will engage and participate in the 
ongoing transformation of educa-
tional environments.
www.ed-spaces.com

LONDON  (NEW DATE)

Clerkenwell Design Week
May 25-27, 2021

Clerkenwell is home to more cre-
ative businesses and architects per 
square mile than anywhere else on 
the planet, making it truly one of 
the most important design hubs in 
the world. To celebrate this rich and 
diverse community, Clerkenwell 
Design Week has created a show-
case of leading UK and international 
brands and companies presented in 
a series of showroom events, exhibi-
tions and special installations that 
take place across the area.
www.clerkenwelldesignweek.com

CANCELLED

CANCELLED

VIRTUAL ONLY

IN PERSON EVENTS DATE & LOCATION

ORGATEC 2020
ORGATEC is a trade show that is dedicated to innovations and concepts in the working environment and work culture. ORGATEC 
will gather professionals from various fields that will explore the newest trends and novelties in the industry.
http://www.orgatec.com

October 27-31, 2020
Cologne, Germany

CLERKENWELL DESIGN WEEK
Clerkenwell is home to more creative businesses and architects per square mile than anywhere else on the planet, making it truly 
one of the most important design hubs in the world. To celebrate this rich and diverse community, Clerkenwell Design Week has 
created a showcase of leading UK and international brands and companies presented in a series of showroom events, exhibitions 
and special installations that take place across the area.
http://www.clerkenwelldesignweek.com

May 25-27, 2021
London

NEOCON
NeoCon is the world’s leading platform for commercial design and the annual gathering place for over 50,000 design professionals 
and end-users.  Marking its 52nd edition, NeoCon continues to serve as the commercial design industry’s launch pad for innova-
tion -  showcasing game-changing products and services from leading companies and emerging talent, and providing unparalleled 
access to the most cutting-edge solutions.
http://www.neocon.com

June 14-16, 2021
Chicago

CANCELLED

VIRTUAL EVENTS DATE

2020 FURNITURE INDUSTRY SUMMIT
UL’s 2020 Furniture Industry Summit will address the latest standard and regulation updates, current issues, and trends for the 
office furniture industry from a variety of angles.

The second annual UL Furniture Industry Summit will gather industry experts and keynote speakers to share and discuss the 
latest updates on international standards and regulations, as well as best practices. Attendees will also have opportunities to learn 
from other participants. This event will be virtual to allow presenters and attendees to continue learning and stay up to date.

Topics:
• UL 2999 — the new UL Standard for Safety Individual Commercial and Household Office Furnishings
• BIFMA standard and conformance program updates
• EN 1335-1: 2020 — Office furniture. Office work chair. Dimensions. Determination of dimensions
• CE Mark — IEC 60335-2-116 motor-operated furnishings standard
• Standard harmonization
• Flame retardants/hazardous chemicals
• Post-pandemic workplaces/indoor air quality
• Sustainability in furniture products

https://www.ul.com/events/2020-ul-furniture-industry-summit

October 14-15, 2020
8:30 a.m. - 11 a.m.

Central USA Time

3:30 p.m. - 6:00 p.m.
Central Europe Time

INDEAL LEADERSHIP EVOLUTION
INDEAL’s 2020 Conference provides program members with an opportunity to gain critical knowledge focused on supporting 
business growth and profitability. This year’s e-vent offers perspective on developing teams that thrive, along with valuable insight 
into the state of the commercial furniture industry, economy and program at large. A varied agenda and numerous prospects for 
networking combine the benefit of multiple experiences into one, streamlined event.
http://indeal.org/2020-leadership-conference

November 9, 2020 
  

EDSPACES
This is the event for connecting key stakeholders who are designing, building, equipping, and managing learning environments 
with the manufacturers, distributors, and service providers offering solutions. Explore how the convergence of technology, space, 
and pedagogy impact learning. Additional virtual show information coming soon.
http://ED-spaces.com

October and November, 2020

BoFoooo
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PLACES

FIRM: AFGR Arquitetos
CLIENT: Lufthansa

SIZE: 6,996 sqft
SCOPE: Office

LOCATION: Sao Paulo, Brazil
INDUSTRY: Travel

Lufthansa Offices – São Paulo
Lufthansa’s São Paulo location has a mix of open office and 

traditional spaces inspired by the industrial language and craft 
of hangars and airplanes, a creative space for the global travel 
giant.

AFGR Arquitetos designed the Lufthansa offices with 
employee wellbeing and functionality in mind:

“We bid for the closed architectural competition of new 
Lufthansa’s office in São Paulo and to be chosen as the winning 
project, we designed a mix of open office and traditional spaces.

We took advantage of the height and the big windows of the 
building to make the office a light place even with a dark blue 
paint at the concrete ceiling.“

BoFoooo

Workplaces|October 2020
Where I’m Working: Emily Clingman - Longmont, Colorado | Most US 
Employees See Themselves Working with Technology Rather than being 
Replaced by It | COVID-19 Pandemic Causing Major Shift in Traditional 
Office Design and Function | Four Tips For People Who Struggle to Unplug, 
Take Breaks, Recharge, or Decompress at the End of the Workday | Basic 
Mindfulness can be a Key to Solving Workplace Conflict | Smart Search 
Enables WFH Efficiencies | Recommend HVAC Upgrades to Help Combat 
COVID-19 Inside Commercial Buildings | Understanding Evolving Workforce 
Expectations | Happiness Now More Than Ever: A Primer on Happiness 
by Design, and Why it Matters | Renewal Rooms for Nurses | Workplace 
Romance in the Age of COVID | Product Reviews

Read the October 2020 issue today at:  https://bellowpress.com

WorkplacesOCTOBER 2020 | YOUR GUIDE TO THE NEW ENVIRONMENT OF WORK  •  $9

HAPPINESS NOW MORE THAN EVER:
A PRIMER ON HAPPINESS BY DESIGN
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DARRAN Introduces Honey for Your 
Work Hive

HONEY ALLOWS FOR OPEN AND CLOSED COLLABORATIVE ZONES, MEETING SPACES, 
LOUNGE OR DESKING IN SITTING, STANDING OR HEIGHT-ADJUSTABLE POSITIONS. 
IT IS UNIVERSALLY HEIGHT ADJUSTABLE TO ALLOW INDIVIDUALS TO WORK AT ANY 

LEVEL THEY CHOOSE; AS WORK SURFACES ARE ADJUSTED UPWARD, AN INTEGRATED 
DESKTOP SCREEN MAINTAINS THAT PHYSICAL BREAK BETWEEN PEOPLE.

by Rob Kirkbride

Benching has been the standard for new 
office design for quite some time, but it has 
its drawbacks, especially in a world trying 
to manage health and the spread of COVID. 
Benching systems usually have workers facing each other, which is a problem 
when trying to keep workers from breathing on each other.

Benching is an efficient use of space, but not the most efficient. So North 
Carolina-based DARRAN Furniture decided to follow the buzz, so to speak, 
by creating a new system based on 120-degree planning. Honey was created 
by Toronto designers Mark Müller (left) and Christopher Wright (right) as a 
way to rethink the open office.

PRODUCTS

BoFoooo
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The space-efficient, 120-degree planning grid Honey workspace furniture ad-
dresses the needs of the individual, their varied work styles, privacy and well-being. 
Honey creates a flowing geometry that meanders through a room with endless 
possibilities for configuring the workspace. Honey’s form is soft and rounded with 
curved compound surfaces.

“Knowing that you have a safe and productive space to occupy, which is both in-
spiring and functional, provides people with certainty in their workspace,” Müller 
said. “When people are comfortable, they will thrive in a work environment.”

Hollingsworth said Honey is important because it can be used to reduce, maintain 
or increase density all with safety in mind. Of course, the company and designers 
couldn’t have predicted a pandemic. The release of the product just happened to 
coincide with it. The product was being designed in 2018 and 2019, so the thinking 
was Honey had to maintain the seat count or potentially increase it.

“Because of the pandemic, that’s basically changed into maintaining the density 
or decreasing it with the ability to add it back later,” Müller said. “That is where 
we’re at now. So the furniture solution had to be very flexible, had to be very adapt-
able. They wanted it to be about biophilic design. So for that, they focused on hex-
agonal patterns. Hexagonal patterns can be found all throughout nature because of 

Bees are excellent at using the space in their hives as efficiently as possible. The 
honeycomb is the perfect example of this and the inspiration behind Honey. The 
workspace furniture Honey provides privacy without sacrificing collaboration 
found in benching systems and open offices. At the same time, the 55-inch panels 
give the right amount of visual and sound privacy without overwhelming the space.

“We all know what the trends have been,” said Jeff Hollingsworth, vice president 
of sales. “It’s basically been panel height down and density up for your benching 
solutions. And they did come with some positive benefits of course, but they also 
came with a lot of negative consequences that have been very well documented, like 
lack of personal space and privacy. That’s obviously very important now because of 
the pandemic. How do you get at six feet of distance when you got everybody tightly 
packed in with a 48-by-24-inch or 48-by-30-inch bench?”

To deal with the pandemic in benching situations, a lot of companies are either re-
moving a seat or putting in plexiglass screens. It is a challenge in these noisy office 
environments. You know, you walk in, people (are) in headphones all the time in a 
bench environment, the circulation paths and basically kind of that uniform work-
style bench height. So you had those negative consequences that go with it. We’re 
basically mixing the open areas with more private heads-down concentration areas.
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“There is an affinity for biophilia interiors and furnishings that reflect nature 
through form, materiality, texture and color,” said Wright. “Research shows that 
surrounding one’s self with a design that is inspired by nature inspires us all, and I 
believe Honey delivers on all counts.”

Of course, some designers have problems designing with 120-degree angles. Her-
man Miller found out about that when it launched its innovative and ahead-of-its-
time Resolve system in 1999, designed by Ayse Birsel. The system was beautifully 
designed and functionally excellent, but designers had trouble with the 120-degree 
angles.

Hollingsworth understands Honey won’t be for everyone, but DARRAN is also 
going to launch a 90-degree version in the second phase for “those people who can’t 
get over the 120.”

“I think with the popularity of biophilic design right now and people talking 
about the term organic ... I think this is what people are looking for,” Hollingsworth 
said. “Out on the West Coast, we showed this to a financial company, people you 
wouldn’t typically think of going that route, and they are looking for a very organic 
shape for the workstation. So I think the popularity of biophilic design has definite-
ly pushed it that way.” BoF

their efficiency and, of course, made famous from a bee’s honeycomb. That’s where 
the name Honey came from.”

You add panels on, you can turn the shape around and “wall in” a person. Honey 
adds visual privacy and sound privacy and allows a designer to make a small work 
pod, which Hollingsworth said “would make everybody feel a little bit more safe 
and secure in today’s environment.” DARRAN has used Honey to create about 300 
typicals so a designer can just grab typicals like AutoCAD, Reddit, CET and drop 
them into a floor plan.

Honey allows for open and closed collaborative zones, meeting spaces, lounge 
or desking in sitting, standing or height-adjustable positions. The entire system 
is elevated, providing improved air quality and natural heat dissipation from both 
people and equipment. It is universally height adjustable to allow individuals to 
work at any level they choose; as work surfaces are adjusted upward, an integrated 
desktop screen maintains that physical break between people. Honey creates a 
sense of protected enclosure or safe haven with more seated privacy.

The scale allows for up to two 27-inch monitors on a standard worktop. Power 
and data are integrated directly into Honey, allowing each user direct access to four 
power outlets and one telecom plate. The system has a natural flowing feel.
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Spacesaver was the darling of the 1980s 
and 1990s, making large filing systems that 
were ubiquitous in doctor’s offices, corpo-
rate offices and libraries. Spacesaver fil-
ing systems — known by the cranks on the 
sides that can be used to move and nest the 
large files, which saves space — have been 
used to hold patient files and X-rays, library 
books, legal documents and countless other 
files for years. 

In recent decades, technology has led to 
paperless offices. Xrays are held on computers, 
not in large filing systems. Important documents 
are kept digitally as PDF files. Such a shift might 
lead you to believe a company like Spacesaver 
would go the way of buggy whip makers in the 
wake of the automobile.

Yet the company is thriving, a perfect example 
of how to adjust to the market — and seek out 
new ones. The specialized Spacesaver products 
are used to hold the massive collection of 
the Field Museum in Chicago, the storage of 
its artifacts held in multistory underground 
facilities the size of two football fields that 
stretch under the park between the museum 
and Soldier Field. Its storage systems are used 
by sports teams like the Seattle Seahawks and 
the University of Oregon. The U.S. military uses 
Spacesaver for weapons storage and countless 
public safety departments have the company’s 
lockers where police offices use them to hold 
equipment and uniforms.

From Storage 
to Sensimilla, 
Spacesaver’s 

Market is Sky High
EVERYTHING IS MADE IN THE COMPANY’S 

WISCONSIN PLANT, WHICH IS A HANDS-ON 
OPERATION BECAUSE A GOOD PORTION OF 
WHAT THE COMPANY DOES IS CUSTOMIZED 

PRODUCTS.

by Rob Kirkbride

Compact Storage - Hospital Surgery Supply Room
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Sales at Spacesaver are about $100 million a year. The company 
was acquired by KI in the 1990s and is based in Ft. Atkinson, 
Wisconsin.

It may surprise readers to learn Spacesaver is also part of 
the burgeoning vertical farming market. Vertical farming is the 
practice of growing crops in vertically stacked layers. It often 
incorporates controlled-environment agriculture, which aims to 
optimize plant growth and soilless farming techniques such as 
hydroponics, aquaponics and aeroponics. Outfitted with grow 
lights, special reflective powder-coated paint and growing trays 
and pots, Spacesavers file systems are perfect for maximizing 
the production of this high tech growing method. Racks of plants 
can be cranked together and apart as needed, boosting per acre 
yield.

The most prevalent of these indoor crops is cannabis. 
Spacesaver has a partnership with Hawthorne Gardening Co., 
North America’s largest distributor of hydroponic products. 
Launched in 2014, Hawthorne is The Scotts Miracle-Gro 
Company’s subsidiary for growers and one of the first major 
investments by a major United States corporation in the cannabis 
industry.

Built to serve growers of all sizes, from commercial needs 
to home hobbyists, Hawthorne houses best-in-class brands 
across lighting, nutrients, growing environment, growing media, 
hardware and many more. The Spacesaver Grow system is one 
of Hawthorne’s brands. Though the Grow system makes up a 
small part of Spacesaver’s sales, it is expected to provide a huge 
boost to its business.

Spacesaver Grow System
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Of course, cannabis can be a touchy subject. In many states, it 
remains illegal, including Spacesaver’s home state of Wisconsin. 
But it is being legalized across the country. Medical marijuana 
use is legal in 33 states; medical and recreational in 11 states. 
More than 60 percent of Americans favor legalizing marijuana.

Medical marijuana is the largest marijuana segment and is 
estimated to be valued at more than $100.03 billion by 2025. It 
is being used by patients to relieve Alzheimer’s disease, cancer, 
Crohn’s disease, epilepsy, glaucoma, multiple sclerosis and pain, 
to name a few. The global legal marijuana market is expected to 
reach almost $150 billion by the end of 2025.

Some think of agriculture as a sleepy industry stuck in the time 
of Grant Wood’s painting, “American Gothic.” Nothing could be 
farther from the truth, said Greg Sayre, Spacesaver’s vertical 
market manager for agriculture. He said agriculture is one of the 
most technologically and scientifically driven industries there is. 
And he should know. He family has been on the same farm in 
Wisconsin for more than 140 years.

“There are so many benefits,” Sayre said of new farming 
methods. “It allows agriculture to be closer to the consumer so 
you don’t have the supply chain to deal with. That means the 
crops are going to be viable for a lot longer because they don’t 
have to travel. You know, that’s how we get stuff in the store. 
It’s been harvested a month earlier and has like three days (of 
shelf life). You buy a container of strawberries and throw it away 
the next day because the produce is older. So there is a lot of 
potential.”

While marijuana production is the obvious high growth market 
for Spacesaver, this type of agriculture is being increasingly 
used for food production, too. Basil is being grown in shipping 
containers year round to provide gourmands access to fresh 
herbs. Chefs are growing produce in the basement of their 
restaurants to put the freshest produce possible on their plates.

BoFoooo
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In fact, that is where Spacesaver sees the most long-term 
potential, said Mark Haubenschild, president and chief executive 
officer. “We’re looking at the agriculture market, and it’s not with 
cannabis, but vegetables and some fruits (that the company 
sees as high-growth markets). I think that’s really where there 
is a big opportunity — urban farming that has an absolutely 
controlled climate, better yield, is more local to the distributors, 
the supermarkets, restaurants.

Haubenschild has been with the company for 38 years and has 
watched (and guided) the growth and change with amazement.

“Back in 1982, we were probably a $15 million company, and 
we’ve grown to just under $100 million,” he said, noting when he 
started, he had the chance to work on the factory floor. “In those 
days, it was primarily high density storage. That’s still our core, 
but just after KI bought us, we started diversifying into lockers 
(storage) cases, things like that. But the market’s changed 
dramatically. So we had to reinvent ourselves, but we still focus 
on storage — just different types now.”

Powered mobile storage system with Universal Weapons rack at Military Base
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Everything is made in the company’s Wisconsin plant, which 
is a hands-on operation because a good portion of what the 
company does is customized products. David Witte, general 
manager of manufacturing, has worked hard to modernize the 
operation, implementing just-in-time manufacturing methods 
and getting employees more involved in leaning down the 
operation. Spacesaver bends its own metal and much of the 
welding is done by skilled craftspeople on the shop floor, though 
a few new pieces of robotic welding equipment are being added 
to do the more mundane tasks.

“Continuous improvement is important to us,” he said, noting 
employees and managers have worked together on more than 
350 of the cards that employees fill out with suggestions to make 
the operations better in the last year alone.

How will Spacesaver morph in the future? It’s hard to say, since 
its markets are constantly changing and new verticals emerge. 
But it is safe to say that wherever high density storage is needed, 
whether it is for a marijuana grow operation or a professional 
football team, Spacesaver will be there to help. BoF
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membership growth and development strategies while also serving as the primary conduit to the 
association’s regional and chapter leaders. She is tasked with the creation and implementation of 
new initiatives that will foster successful member programming for regions and chapters, along 
with organizing and managing IIDA’s annual conferences and the association’s annual grant pro-
gram.

Redmond comes to IIDA with more than a decade of experience serving the 
15,000-member community of the Chicago Association of REALTORS. She is a 2019 
Association Forum and USAE Forty Under 40 award recipient, and also a part of the 
Association Forum Emerging Leaders Class of 2019. A licensed Illinois managing bro-
ker, Redmond has an MBA with a concentration in real estate and possesses extensive 
knowledge of the commercial real estate industry.

“I want all IIDA members to feel valued and be engaged and empowered by our mission to ad-
vance the profession of interior design,” Redmond said. “I am excited to listen and learn from the 
members, making sure their voices are heard and ensuring we provide exclusive benefits, mean-
ingful content and significant business value and ultimately that all members feel satisfied and 
proud of their IIDA membership.”

Further expanding the association’s membership opportunities and programming, IIDA has 
promoted Ryan Ben, former student engagement and advancement manager, to director of as-
sociation experience. His new role will focus on overall engagement and the enrichment of the 

58 59The Business of Furniture | Subscribe at bellowpress.com | October 7, 2020 The Business of Furniture | Subscribe at bellowpress.com | October 7, 2020

CAREERS

Katie Leavell Joins INDEAL as Program Integration 
Associate

 Ɇ INDEAL has hired Katie Leavell as Program Integration Associate (PIA). This role is an active 
communications role with the purpose of building and maintaining positive relationships with 
INDEAL dealer members and providing a source of support and information. Her first initiative 
will be to assist with the launch of INDEAL’s new set of client engagement tools, which will be 
unveiled at the upcoming INDEAL Leadership Virtual Event.

Leavell graduated from the University of Kentucky with a bachelor’s degree in inte-
rior design. For the past 13 years she’s applied that skillset in a number of design and 
sales positions, with commercial furniture being the focus for the past four years.

“With her extensive design background, Katie can bring a unique perspective to 
our INDEAL team and can understand and communicate key program initiatives 
to dealership personnel in a way that will have a true impact,” said Dave Gatherum, 

INDEAL’s chief operating officer. “Opening up and maintaining a clear line of communication has 
never been more important, and Katie, along with our other INDEAL PIAs, will fill that need of 
connection for our members throughout all levels of their organization.”

CAREERS

DARRAN welcomes Kevin Street as Vice President of 
Business Development

 Ɇ DARRAN has named Kevin Street vice president of business development. In this role, Street 
will focus on strategic growth working with sales teams and customers across the country. He 
brings a proven track record with 26 years of successful industry leadership and experience work-
ing across markets with Paoli Furniture, Cherryman Furniture and most recently JSI / Jasper 
Group.

Street said, “I’m looking forward to working with everyone on the DARRAN team and excited 
to be part of something so special in our industry. Over the years I’ve watched Jennifer Cashion 
as president and Jeff Hollingsworth as VP of sales build DARRAN into a premier brand and have 
great admiration for their accomplishments. It’s truly an honor to have the opportunity to work 
with them in continuing to build on their vision for the future.”

CAREERS

IIDA Appoints Monae Redmond as Director of Member 
Services

 Ɇ The International Interior Design Association (IIDA) has appointed Monae Redmond to the 
role of director of member services. In her new role, Redmond will be responsible for leading 
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IIDA member experience, and the chapter, campus center and committee leadership 
experience. He will work alongside Redmond to establish meaningful connections, 
valuable benefits, programs and experiences for all members.

“Monae is an exciting addition to the team at IIDA,” said Cheryl S. Durst, IIDA ex-
ecutive vice president and CEO. “Combined with the creative work of the collective 
minds at the association, we are proud to have a new dynamic membership team that 

is actively engaging, supporting and advancing the total IIDA member experience. It’s an honor to 
welcome her and promote Ryan after nearly a decade of hard work on behalf of our student mem-
bers.”

Redmond will join Ben at IIDA headquarters in Chicago.

CAREERS

Michael Ackelbein joins Fräsch as VP of Sales
 Ɇ Fräsch, an award-winning PET solutions provider to the A&D and acoustical space, has hired 

Michael Ackelbein to fill the newly created position of vice president of sales.
Ackelbein, formerly vice president of global sales at Company C, brings 20-plus years 

of diversified executive leadership experience in sales, strategy and marketing within 
the contract, architectural products and textile industries. He joins the Fräsch team as 
a disciplined but never old-school sales leader excited about the opportunities within 
the brand and product lines. Ackelbein is passionate about the interiors business and 
has the mentality of being a forever-student. By building amazing relationships and 

leveraging long-standing connections, he intends to help grow the company the right way.
“We are excited to bring Michael’s extensive background and knowledge of the design world to 

Fräsch,” said Fräsch Co-Founder and EVP Slavi Younger. “His understanding of how to do more 
than ‘just sell’ by truly providing a state-of-the-art experience to the client is what really attracted 
us to Michael.”

MANUFACTURERS

Artopex Announces New Rep Group
 Ɇ Oxford & Associates is the new representative for Artopex in Colorado, Utah and Wyoming.

“Oxford & Associates bring 15 years of industry rep experience to Artopex with a strong focus on 
European and North American manufacturers bringing modern commercial furniture designs to 
the Rocky Mountain region,” said Hunter Oxford, principal Oxford & Associates.

INDUSTRY AWARDS

Rieke Office Interiors President Melissa Kehl Wins 
Publication’s Entrepreneurial Excellence Award

 Ɇ Rieke Office Interiors (ROI) President Melissa Kehl was one of several honorees honored dur-
ing the Daily Herald Business Ledger’s annual Entrepreneurial Excellence Awards. The virtual 
ceremony was held on Sept. 24.

The Ledger’s awards recognize and build entrepreneurship in Cook, DuPage, Kane, Lake, 
McHenry and Will counties. Honorees demonstrate the best traits of entrepreneurship, including 
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a willingness to take risk, drive, perseverance and business creativity.
The publication recognized ROI, an Elgin-based business, in its Innovation Category. This 

award recognizes the honorees’ best innovation-based products, technologies, systems or prac-
tices.

ROI, which provides high impact, functional design and furnishing solutions for 
workplaces, made an important decision to pivot the business when COVID-19 struck 
in March 2020 and forced many companies to shut down. Kehl had the foresight to see 
acrylic shields would play a big part in helping protect employees and customers by 
ensuring social distancing. This led to the creation of the SafeSpace PPE product line.

“It was an honor to be nominated and I was flattered about what people wrote about me in their 
testimonials,” Kehl said. “Even though I am a firm believer that happiness is an inside job, it feels 
pretty amazing to get the accolades. Being an entrepreneur can be lonely. You don’t get pats on 
the back. I realize that they’re not needed because entrepreneurs have self-motivation, but this 
award is a nice pat on my back.”

DESIGN FIRMS

Antonio Citterio Patricia Viel Merges Companies to Boost 
Benefits of Multidisciplinary 
Design

 Ɇ International architecture and design firm 
Antonio Citterio Patricia Viel (ACPV) has merged 
its two legal entities, Citterio-Viel & Partners 
Interiors and Citterio-Viel & Partners. The con-
solidation of administrative operations is a result 
of the reunification of ACPV’s two-fold spirit that 
now brings architecture and interior design ever 
so close, enhancing the synergies between the two 
complementary strands of work.

Growing to a network of almost 130 profession-
als coordinated by eight partners working alongside co-founders Antonio Citterio and Patricia 
Viel, the two companies earned 23.43 million in revenues in 2019. This achievement positioned 
the practice as the first architecture and design firm in Italy for revenues, and made ACPV the 
first Italian practice ever to be listed on ENR’s Top 225 international design firms.

In 2020, the Italy-based firm celebrates 20 years of activity in the fields of architecture, interior 
design and urban design, with some of its operations reaching back as early as the 1980s.

“In architecture, just like in many other sectors, the moment when you find the team that you 
work together with is perhaps the most important one,” said Antonio Citterio. “Since we started 
working together, we have been fortunate enough to see the success of our approach and our fo-
cus on managing skills and complexity in order to produce a particular kind of quality.”

For Antonio Citterio Patricia Viel, recent years have been marked by a series of flagship projects 
coming to life. The completion of Covivio’s Fastweb Headquarters within the Symbiosis business 
district, together with several major developments in Italy, such as the San Babila Redevelopment 
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project in Milan for Goldman Sachs and the new Turin headquarters of international consulting 
company Reply, is a reflection of ACPV’s office design expertise. Internationally, the practice has 
delivered a number of luxury residential buildings, seeing the success of two residential towers 
in Taichung (Taiwan) and of ARTE oceanfront residences in the USA. The year 2020 also saw the 
announcement of Bvlgari Hotel Roma which will mark a monumental milestone in ACPV’s long-
standing collaboration with Bvlgari Hotels & Resorts.

“It revives our pride to look at the firm’s stable and outstanding performance figures,” Patricia 
Viel said. “Our focus remains improving quality of life in the city and reformulating spaces for a 
more sustainable and fair society. Now, we are even more excited to work with international cli-
ents, and see upcoming developments in Milan.”

This recent company change will allow the firm to seamlessly touch on a wide range of disci-
plines to fulfill the requirements of each project, with the ultimate goal of improving quality of 
life. The concept of livability continues to permeate every aspect of ACPV’s work: spaces con-
ceived as the connecting matter of a city, binding together streets, public spaces, services, nature, 
and, most importantly, people. The firm’s holistic approach will bring together seemingly discon-
nected fields and disciplines to create an integrated vision, resulting in outcomes that foster both 
social and environmental sustainability.

The merger of Citterio-Viel & Partners Interiors into Citterio -Viel & Partners became effective 
Oct. 1. Beyond the increased efficiency of administrative functions, the change will bring even 
more fluid ways in which professionals of diverse disciplines can collaborate within the firm to 
find solutions of a quality that forms a class of its own.

SOFTWARE

Configura Celebrates 30 Years of Helping People Design 
and Specify Spaces

 Ɇ Configura, maker of CET Designer software, 
is celebrating 30 years of helping people design 
and specify spaces. What began as a startup in a 
lake house with two programmers and the owner 
of a wall systems company has now grown into 
a global software company with more than 250 
employees.

“The user and the customer have always been 
our top priority since the very beginning, and 
we are grateful to be on this incredible journey together,” said Johan Lyreborn, Configura chief 
evangelist and co-founder. “Since day one, we wanted to do things that didn’t exist, and today, we 
continue to challenge the unknown and go for the things people haven’t thought about yet.”

Thirty years ago, Sune Rydqvist approached his son Göran Rydqvist and Göran’s friend Johan 
Lyreborn to create a solution for quoting wall systems. Together, they created software that today 
is used by nearly 16,500 people around the globe across the commercial interiors, material han-
dling and kitchen and bath industries.

CET Designer is a parametric graphical configuration (PGC)-based software platform devel-
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oped in CM, a programming language created by Göran Rydqvist. CET stands for Configura Ex-
tension Technology which allows manufacturers to create extensions that plug into the software. 
More than 100 manufacturers around the world have invested in extensions for CET Designer, 
including Steelcase, Herman Miller, Haworth, Sunon, Kvik, NEDCON and Dematic.

“When we started Configura, we were amazed by the enormity of challenges ahead of us,” Göran 
Rydqvist said. “We entered unknown territory by creating our own programming language to ad-
dress complexity with clarity and to completely eliminate build times. Our developers could now 
create the required business logic with speed and efficiency, serving a critical role in our contin-
ued growth and innovation.”

Since 1990, Configura has continued its steady path of growth, expanding to seven offices on 
three continents. Some of Configura’s key milestones include:

• The software debuted at the Stockholm Furniture Fair in 1991.
• In 1994, Configura signed its first partner Martela, a leading Finnish commercial furniture 

manufacturer.
• In 2001, Configura signed one of its first U.S. customers, Wisconsin-based Spacesaver.
• Configura signed leading commercial furniture manufacturer Steelcase in 2007.
• Configura’s annual user conference — CET Experience (formerly known as the CET De-

signer User and Developer Conference) — launched in 2008 with 70 people in Las Vegas and 
today has grown to attract more than 500 attendees each year.

• In 2012, Configura expanded into Asia with an office in Kuala Lumpur, Malaysia, followed 
by locations in Shenzhen, China and Tokyo, Japan.

• Configura continues its growth journey and in 2018, brought on Norwegian company Vind 
to join as a long-term investor to accelerate further development of Configura’s CET platform.

• In February 2020, Stefan Persson joined Configura as the new CEO to guide Configura to a 
new level of growth.

“Configura’s software has been a game changer for our business,” said Joonas Keskikallio, Mar-
tela Business Concept owner. “We have enjoyed our strong partnership and rich 25-year history 
with Configura. Congratulations to Johan, Göran, Stefan and the rest employees at Configura, 
and we look forward to working together for years to come.”

Persson said, “Looking ahead, I see Configura as the natural partner and industry leading solu-
tion for anyone who designs spaces within our focus industries. We are a company that’s close to 
our employees, partners, community and the people who use our software, and it’s an honor to be 
part of this journey and help preserve these values as we continue to grow.”

Configura is committed to making a difference in the world by helping people and companies 
design better spaces. Configura also gives back to local communities around the world through 
its Corporate Social Responsibility programs, including partnering with universities to mentor 
programming students, volunteering with STEM-related organizations and supporting a turtle 
conservation program in Malaysia.

“When we started this journey 30 years ago, we didn’t realize we were getting into the environ-
mental business,” Lyreborn said. “Our software’s ability to eliminate design errors results in less 
order errors, less physical samples and less shipping, significantly reducing waste.”
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ASSOCIATIONS

American Society of Interior Designers Looks to the Future 
of Design, Industry and Profession in New Resiliency 
Report

 Ɇ As all industries tackle the ongoing effects of COVID-19, the American Society of Interior 
Designers (ASID) has sought to understand the resiliency of the design industry and profession 
through times of uncertainty. The 2020 ASID Interior Design Resiliency Report has released the 
results from its first phase, conducted during the summer of 2020 in partnership with Cosentino, 
Benjamin Moore and Emerald to investigate interior design resilience by examining the impact 
of the pandemic, the response from the interior design community and the changes necessary in 
design to move forward.

“In their day-to-day work, design professionals are creative problem-solvers who constantly 
strive to provide a positive, impactful experience,” explained Susan Chung, ASID director, re-
search and knowledge management. “We hope that in addition to helping us understand the 
changes and challenges that face the industry, this Resiliency Report demonstrates the value of 
design and contributions design professionals can make to help lead us into a safer and healthier 
world.”

Prior to this study, ASID had been tracking the impact of COVID-19 on the interior design com-
munity through pulse surveys, finding signs of resilience among the industry and profession. The 
Resiliency Report takes a deeper dive by examining attributes of interior design professionals, 
their experiences during the pandemic and expected changes in the design of the built environ-
ment. The study not only identifies issues interior design businesses and professionals have faced 
during this major disruption, but also tracks changes implemented in the industry, tests the vi-
ability of industrywide changes and showcases the value of design. The study will be conducted in 
multiple phases, with this being the first, to better understand long-term resilience.

When surveying designers and other industry respondents, the study focused on impact, re-
sponse, changes in design and ways to build health and exercise resilience in the profession. Key 
findings include:

Impact
Regardless of age, gender, status, location, firm or experience, everyone has been affected by 

COVID-19. All respondents reported some level of impact on at least one of the five areas: life 
in general, country/city, firm, interior design industry/business and interior design education. 
Although general concern due to the impact of COVID-19 eased somewhat since its peak (March-
April 2020), the majority of the interior design community still expresses high concerns (as mea-
sured in July 2020).

Impact is perceived as a collective and shared experience, and it is interconnected with personal 
and professional lives. Respondents’ lives are multifaceted and intricately woven with the exter-
nal and larger society, and their social well-being was lowest during this time of physical distanc-
ing. Seventy-three percent reported experiencing burnout in some frequency, having a major 
impact on personal well-being.
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Response
The design industry made necessary changes and adjustments, specifically focused on working 

remotely, technology, infrastructure, resources and support. Focus group participants reported 
different degrees of preparedness, with some undergoing a seamless transition and others facing 
a longer adjustment. Designers also navigated transitioning clients to a virtual working relation-
ship.

Designers collaborated to create solutions. With a greater awareness of the built environment’s 
role in health due to the pandemic, client needs changed and professionals pivoted to accommo-
date new requests. Participants from large firms in particular mentioned including medical ex-
perts, HVAC engineers and industrial hygienists in project teams. Some partnered with product 
developers in creating innovative solutions.

Changes in design
This is a time to re-evaluate and challenge the profession to reinvent a better future. The interi-

or design community agrees changes in interior design are expected due to COVID-19 and neces-
sary for the future of design. Forty-five percent of respondents stated the most challenging design 
issue that needs to be resolved to advance post-COVID-19 is public policy.

Designers expect major changes to happen in the process. Areas such as furniture, fixtures and 
equipment selection, construction, supply chain and delivery and installation are areas in which 
they identify the need for change.

Design has always been future-focused as it identifies better solutions for people, and designers 
expect major changes to occur specifically in entertainment venues and shared living facilities.

Changes in home design are predicted to accommodate current and future needs, such as more 
defined office space or workstations, additional technology in home, clean living, more defined e-
learning space or workstations and enhanced outdoor living options.

Major changes are expected in shared spaces, not just in the light of how a virus spreads, but also 
in how interaction and engagement are fostered to support social well-being.

New priorities emerged from the pandemic, with air quality and spatial layout at the very top 
when ranking spatial components that need further improvement post-COVID-19.

Building health and exercising resilience
Building trust in design will be more important than ever. Designers must demonstrate the 

impact of design on the human experience through proven outcomes and promote the value of 
design.

Focus on health and wellness will be the norm, with a heightened awareness from clients. De-
signers are people-centric and aim to create solutions that satisfy their needs, including the most 
basic physiological need for health and wellness. Therefore, they must continue to educate them-
selves and their clients on how design impacts lives.
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DISTRIBUTORS

COE Distributing Named to Pittsburgh Business Times 
Fast 50 List Showcasing Companies with Rapid Three-Year 
Growth

 Ɇ The Pittsburgh Business Times has named COE Distributing, one of the nation’s largest 
wholesale distributors of office furnishings, among the Pittsburgh region’s 50 fastest-growing, 
privately held companies.

The 2020 Fast 50 were celebrated in a virtual event on Sept. 29 where it was revealed COE 
ranked 41st on the list.

To qualify for this award, companies were required to have at least $2 million in revenue in 2017. 
The Fast 50 are then ranked by the percentage of revenue growth during a three-year period, 2017 
and 2019 for this year’s rankings. COE achieved a 51% growth in sales in that time frame, joining a 
prestigious list of flourishing companies from diverse industries, including health care, logistics, 
home building and legal services.

“Our team is thrilled to be recognized for our progress over the past three years and to be 
ranked among some of the most successful organizations in western Pennsylvania,” said J.D. Ew-
ing, CEO and president of COE Distributing. “Our ability to grow even when market dynamics are 
tough is a testament to the dedication and drive of our incredible team.”

COE has been recognized among Pittsburgh’s fastest-growing companies by the Business Times 
since 2013. The Fast 50 honor is the latest in a string of achievements for COE.

MANUFACTURERS

Knoll Achieves Forest Stewardship Council Mix 90% Claim
 Ɇ Knoll has announced that it has increased its claim from Forest Stewardship Council (FSC) 

Mix 70% to 90%. This means 90% of Knoll FSC wood comes from Forest Stewardship Council-
certified forests and 10% comes from controlled wood sources. Controlled Wood is not necessar-
ily FSC-certified but is approved for the FSC supply chain and must adhere to its standards.

The Forest Stewardship Council is an international nonprofit organization dedicated to pro-
moting responsible forestry. It certifies forests all over the world to ensure they meet the highest 
environmental and social standards.

Commenting on the new claim, Benjamin Pardo, Knoll design director, said, “We’re proud to 
continue our commitment to sustainable design through the increase in percentage of FSC-certi-
fied wood. Knoll has been a design leader in wood products for the office and home for more than 
80 years, and the work we have done to maintain a sustainably sourced manufacturing and supply 
chain helps to ensure that we can continue to provide our customers with beautiful wood furni-
ture for years to come.”

Knoll has been an industry leader in sustainable wood-sourcing dating back as early as 1995, 
when the company first worked with the FSC and the Rainforest Alliance to develop a North 
American supply chain for FSC-certified wood. Since then, Knoll has progressively worked to-
ward increasing its sustainable wood claim — be it through providing the Certification Chain of 
Custody in 2003 to establishing the FSC Certified Wood Standard for all Knoll general office open 
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plan systems in 2009, and consolidating the manufacture of all wood systems and case goods to 
the Wood Center of Excellence Facility in Toronto, Canada.

Recognized as a leader in clean manufacturing technology, Knoll’s new finishing line delivers 
veneer finishes to exacting specifications for quality, consistency and integrity, while furthering 
a commitment to sustainable design. In Knoll’s Toronto facility, all glues and stains used in the 
manufacturing process are water-based, with virtually no VOC emissions. It’s water-based, “flat-
line” finishing and UV curing processes have significantly less environmental impact than the 
widely used spraying method (spraying wastes approximately 50 percent of materials and curing 
dispenses solvents into the air). Furthermore, Knoll wood waste seldom ends up in landfills. It is 
either recycled for animal bedding or used for energy.

In addition, Knoll committed to providing FSC-certified wood as the standard option with-
out additional charges or extended lead times, more than 10 years ago. This commitment stems 
from an understanding of the importance of sustainable wood practices worldwide given that for-
ests cover more than 30% of the Earth’s land mass and 70%  of terrestrial plants and animals in-
habit them. The Knoll FSC Certified Standard Program covers all Knoll Office, casegoods and 
tables, with the exception of Toboggan. The standard applies to the core of all Knoll products with 
core laminates; cherry, maple, walnut, oak, gigio and birch natural veneers; or Natural, Dove Grey, 
white pine and light walnut techwoods.

DESIGN FIRMS

William Duff Architects Supports Businesses with New 
SPRINT Program

 Ɇ William Duff Architects (WDA) recently launched SPRINT, a quick turnaround program that 
provides commercial clients with design-based, decision-making tools — such as return to opera-
tions, due diligence and feasibility studies, design concepts and visualizations. It’s being done to 
provide a strong, future-focused foundation for propelling businesses beyond current conditions.

Founded and based in San Francisco, WDA is known for its award-winning residential com-
missions. The firm’s portfolio also includes retail, restaurant, workplace and adaptive reuse for 
both global brands and local businesses. William S. Duff, Jr., WDA founder and managing partner, 
stated, “We created SPRINT to give our clients a quick and easy way to utilize our creativity and 
expertise to solve specific problems. Our clients want to be best positioned for the future, and 
they are tapping us to help them create a vision for moving forward.”

Jonathan Tsurui, WDA retail practice manager, added “By offering affordable, quick turn-
around, design-based solutions through SPRINT, we also hope to help clients better assess and 
manage risks related to starting new projects in the current climate.”

David K. Plotkin leads WDA’s commercial practice area and works with clients that include pri-
vate companies, public agencies and nonprofits on projects ranging from lobby refreshes to core-
and-shell and adaptive reuse.

He noted, “We understand the challenges that developers, property managers, city officials and 
other decision makers are dealing with during this time. By making design-based solutions more 
approachable through SPRINT, we are able to help entrepreneurs and small business owners 
navigate this period successfully.”
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SEATING

EMU Rio R50 Series from Coalesse
 Ɇ In celebration of its 50th anniversary, EMU’s 

most iconic chair, Rio, has been reimagined by An-
ton Cristell and Emanuel Gargano. An update to the 
original 1970’s design, the new Rio R50 series is avail-
able exclusively from Coalesse in the Americas.

Outdoor settings are prime destinations where we 
connect, collaborate and rejuvenate. Working out-
side can enrich well-being plus increase creativity 
and productivity. And in today’s workplace, research 
is showing being outdoors with access to fresh air is 
not just good for our state of mind but may be inher-
ently safer than indoor environments due to air flow.

EMU Rio R50 offers both comfort and durability, as an affordable yet enduring solution through 
Coalesse. The series includes a rocking chair — which brings the universally positive associations 
of relaxation and comfort and the surprising social benefit of putting people at ease at work.

Solid yet light, slim yet sturdy, the classic mesh and rod design features a unique folding gesture 
with a deeply drawn seat for modern comfort. Rio R50’s frame is constructed from high quality 
steel designed to withstand outdoor elements and be resistant to weight. Nylon feet supports 
make it easy to move and protect the product and surface below. The collection features a chair, 
armchair, lounge chair, rocker, stool and coffee table, all available in 11 color options of outdoor 
grade powder coat paint finishes.

FLOORING

Mohawk Introduces the Optic Reset Modular Carpet 
Collection

 Ɇ Optic Reset is a modular carpet collection that consists of two mid-scale Field of View pat-
terns and a coordinating texture — Shifted Focus. Both have been created using elements from 
photography, illustration and graphic design. Using positive and negative space, creating tonal 
shifts and pushing boundaries of abstracted subject matter, Optic Reset allows designers to create 
their own visual narratives with dual styles in shifting colorways of light and dark.

Optic Reset’s three-tile system of nine colorways can be used 
to help with wayfinding and designing for distance through 
the incorporation of visual cues. Two, mid-scale Field of View 
styles work together to create installations that offer the bio-
philic element of complexity. Coordinating Shifted Focus 
provides a subtle linear textural base that delivers the comple-
mentary biophilic element of order to the collection.

Optic Reset is net positive for carbon and water and holds 
Living Product Certification from the International Living 
Future Institute.
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LIGHTING

Motif by Luxxbox Introduces Pattern to Acoustic Lighting 
Design

 Ɇ The benefits of acoustic lighting have 
long been recognized in workspaces, 
hospitality, health care and education 
environments where there is an abun-
dance of open space and hard surfaces 
that result in poor sound quality.

With the introduction of Motif, Luxx-
box has completely reimagined and 
advanced the possibilities of acoustic 
lighting design. Taking the design solu-
tions for acoustic lighting one step fur-
ther, Motif offers playful and geometric-
inspired patterns to help designers add 
personality and dimension to their spaces.

Motif is available in an initial collection of three patterns — Dazzle, Lines and Moon — that can 
be applied to a range of PET colors with various ink options. This innovative pattern-making 
technology introduces a progressive and an opportunity to add patterns to almost the entire 
acoustic lighting product range from Luxxbox, which features many styles, colors and sizes.

TEXTILES

Contour from Concertex
 Ɇ Contour joins the performance driven line with the introduction of its fall 2020 Re-Warp col-

lection from Concertex. The sophisticated, coated fabric plays with light and shadow using a new 
technology. Contour is constructed with an engraved roller that applies a layer of polyurethane to 
create a raised, textured design that is smooth and sleek.

Contour is an upholstery pattern with a de-
sign that pulsates across the face of the poly-
urethane. Boasting more than 100,000 double 
rubs, bleach cleanable and HHI compliant, 
Contour has a graffiti-free finishing to with-
stand the rigorous demands of all workplace, 
hospitality and health care facilities. The 
bold design is available in six colorways — Jet 
Stream, Titanium, Jungle, Ember, Deep Water 
and Smoke.
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TEXTILES

Luum Launches New Collection: Mutable Matter
 Ɇ Exploring fiber, structure and process, the Mutable 

Matter collection of five textiles by Suzanne Tick seeks to 
transform renewable and recycled fibers into new sur-
faces with energy and texture.

Mutable Matter focuses on the conditions of the design 
process, both the craft of weaving and embroidery and 
the chemistry of fiber and dye development. The basic 
components of cloth are explored — the torque of a yarn, 
fibers’ natural variegation, the rationality of the weave 
structure and a scientific approach to color. It provides a 
contemporary grouping of upholstery and wall covering 
options with a range of effects.

Second Nature: Even through the smallest crack in the 
pavement, nature finds a way to break through. In Sec-
ond Nature, Luum’s first contemporary floral pattern, a 
botanical motif emerges from an architectural stitched 
pattern. Using the wool-blend solid Construct as a base 
cloth, Second Nature’s linear stitching refers to structure 
while transforming the surface of the fabric.

Fleece: The lofty surface emerges from the volume 
and natural variegation of Fleece’s wool fiber blend. The 
interaction between raw material and design is inherently structural, rather than stylized or ap-
plied. It has a blend of twisted wool, cotton and polyester.

Ample: A Luum collection mainstay, Ample has an energy that buzzes from its strong, textural 
surface, which results from how the fill yarn plays against a darker warp color. Its palette has been 
re-engineered by adding nuanced and bright tones.

Rhetoric: This bleach-cleanable wall covering for direct 
glue and wrapped wall application is as simple as it is struc-
turally complex. Composed of 80% recycled polyester, it 
was developed through hand-weaving trials at Tick Studio. 
Tactile boucle fibers emerge from its weave structure, while 
polypropylene tape yarn adds vibrancy.

Stratiform: This large-scale striated pattern has lumi-
nescent hues and a handwoven sensibility for wrapped wall 
and panel applications. Joining vertical textiles Rhetoric, 
Lustrado and Mica Shift, its modified jacquard structure 
features metallic polypropylene tape which stands out 
against a solid warp. Stratiform is made of 52% recycled 
polyester with a palette of classic light tones and sophisti-
cated warms and cools.

FIRST LOOKSBoFoooo FIRST LOOKS

PERSONAL OFFICES

Spacestor Launches Work Booths Designed for the Post-
COVID Office

 Ɇ As companies and organizations 
around the world begin a phased 
return to the office, employees have 
newfound leverage to demand a work-
place offering some of the comforts 
and privacies of the home environ-
ment and also serve as a venue for 
building social capital. In response to 
this challenge, Spacestor is introduc-
ing Portals — a family of work booths 
with built-in flexibility and ADA-
compliant options that offer a private 
respite for individual work while still 
allowing the user to remain connected to the surrounding office activity. The range includes a 
fixed or height-adjustable desk in each booth and various seating options, empowering users to 
choose a setting that fits their needs.

“After several months of working from home, people are missing the social aspect of the office 
— a destination to gather and feel like they are part of something bigger,” explained Amanda Jay, 
Spacestor workplace strategist. “However, they also need small touchdown perches to focus and 
get work done between meetings. Portals is our response to this singular challenge.”

This launch promotes Spacestor’s mission to help companies attract and retain top talent, 
safeguard employee well-being and encourage meaningful human connection through innovative 
workspace solutions. With its single-user format and open plywood exterior, Portals is more pro-
tected than a traditional desk, but more connected than an enclosed pod. This fusion of privacy 
and connectedness supports the future of the workplace as a destination for hybrid workers and 
facilitates a gradual transition back into the office after an extended period of remote working.

“The way we think about work has changed,” said Nic Baxter, managing director of Spacestor. 
“Enforced working from home has actually proven to be quite successful. But real human interac-
tion is the lifeblood of an organization. Face-to-face meetings, spontaneous collaborations and 
even the general office buzz are essential to building great team relations and a strong company 
culture. We believe the Portals range is an attractive solution that will aid in continual enhance-
ment of the workplace experience.”

Each booth can be relocated and reconfigured as needed. This built-in flexibility offers a conve-
nient alternative to permanent renovations, allowing clients to adapt their physical office space to 
reflect the ever-changing needs of their employees.

The Portals come in 24 interchangeable sizes and configurations. The built-in seat, BYO chair, 
standing and adjustable desk are available in three widths (47.5 inches, 52.5 inches and 81 inches) 
and three depths (30 inches, 42 inches and 53.75 inches). The largest size is ADA compliant, built 
to accommodate wheelchair users.
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SEATING

A Lounge Story by Artopex
 Ɇ Formerly reserved mostly for customer reception ar-

eas, lounge furniture like Artopex’s now occupies a prom-
inent place in the best work environments, from meeting 
rooms to cafeterias to relaxation areas.

With its inspiring colors and comfortable seating, 
lounge furniture sets the tone for welcoming spaces that 
foster the creation of new ideas.

Touches of a residential style in workspaces are un-
questionably one of the most prominent trends in recent 
years. This movement is in alignment with the aspira-
tions of new generations for the job market and has given 
rise to the concept of “resimercial” -- the hybridization of 
residential and commercial layouts.

Resimercial, which can 
be found in both formal 
workspaces and relaxation areas, echoes the transformation of work 
environments, which now need to be flexible and agile. A dining room 
table that converts into a conference table, a multimedia space that 
looks like a family room, and a lounge chair where one can snooze 
between meetings create boundaries between home and work that are 
increasingly blurred.

This integration of home-style furniture and materials has many 
benefits, including increased creativity and collaboration. These 
cocooned environments also allow you to change working positions 
naturally throughout the day. In addition to the choice of furniture, 
soft textures, inspiring colors and the optimization of light, are all part 
of a successful resimercial atmosphere.

TECHNOLOGY

Steelcase Introduces Roam for the Microsoft Surface Hub 
2S Family

 Ɇ Distributed collaboration is a key component to the reinvention of the workplace. As people 
return to the office in waves, adhere to new physical distancing standards and maintain some 
level of travel restrictions, organizations need the right kinds of devices and spaces for how we’re 
working today and in the future. Since 2017, Microsoft and Steelcase have teamed up to give 
people the tools they need to collaborate, create and innovate by bringing together people, tech-
nology and place.

The two companies are introducing Steelcase Roam for Microsoft Surface Hub 2S measuring 
85 inches and expanding the Steelcase Roam Collection to amplify large-scale collaboration in 
person and at a distance.

FIRST LOOKSBoFoooo FIRST LOOKS

Mixed presence barriers
Just like students and teach-

ers are embracing blended 
learning, companies and em-
ployees are figuring out how to 
make blended working success-
ful. When some people are in 
the room and others join re-
motely, the remote participants 
tend to have to work a lot harder to see, be seen and be heard — a concept called presence dispar-
ity. This concept is defined by:

• Difficulty seeing and engaging in content while also viewing remote participants’ faces.
• Remote participants missing the conversations before and after meetings.
• Remote participants struggling to enter the conversation because those in the room miss 

visual or verbal cues.
In addition to remote participants not feeling valued, large-scale technology has typically 

been more fixed than flexible. Today’s organizations need more adaptability. Enclosed and open 
spaces are adapting to new safety standards. What used to be a conference room, may now be a 
small group space. What used to be an unenclosed social space, may now be the perfect place for a 
larger group meeting. Tools and technology need to be flexible as well.

Improving distance collaboration
“Our work with Microsoft continues to build on our shared commitment to put people at the 

center of how place and technology come together to empower individuals and teams to do their 
best work. This next chapter could not come at a more important time to give people the freedom 
to collaborate anywhere and to bring teams together no matter where they are in the world,” said 
Roya Bruce, product manager for Steelcase Roam Collection.

Large-scale devices are designed to overcome challenges inherent to working with teammates 
at a distance. The scale of the new 85-inch Microsoft Surface Hub 2S brings remote participants 
to life. Whether you’re meeting with one other person or 20, everyone can be seen, heard and 
actively participate in meetings. Another benefit to a bigger screen is the ability to see both con-
tent and people. You can use part of the screen for an interactive whiteboard or document while 
reserving the other part for remote participants.

Enable active collaboration
Collaborative work at its best is active. Research tells us our bodies energize our brains. While 

static sitting can sabotage our thinking, standing or movement boosts our ability to pay attention 
by pumping oxygen to our brains and engaging cognitive-processing areas. It’s why you get such 
good ideas on walks or while working out. The 85-inch Surface Hub 2S and the Steelcase Roam 
Collection encourage people to stand, move and interact in the creative process. Teams feel a 
sense of shared purpose and encouragement to explore and build on each other’s ideas.

As organizations create flexible and adaptable spaces that reinvent the office, they will be tak-
ing remote and in-person teamwork to a whole new level. Steelcase Roam Collection and 85-inch 
Microsoft Surface Hub 2S are available for pre-order in the U.S. with additional markets to follow 
soon.
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SALES MANAGER  
As a Northwest Territory Sales Manager, you 
will be an integral member of the sales team 
responsible for building relationships with 
assigned accounts, outlining and executing 

account strategies, and driving growth goals.  
You will grow sales by managing a territory of approx. $2.2M 
consisting of Washington, Idaho, Oregon, and Alaska. Majority 
of the time will be spent between Seattle and Portland.

This position will be a remote position located in Seattle, 
Washington.

Duties/Responsibilities:
• Account Relationship Management:

• Identify key dealers and key players within each dealership 
to build relationships with;

• Develop strong relationships with partners to mutually 
grow our business. Including, but not limited to; dealer 
sales representatives (DSRs), sales management, design-
ers and specifiers, etc.;

• Increase sales in respective accounts in the Northwest Ter-
ritory;

• Work with dealerships to identify projects and work to se-
cure these projects by providing SAFCO’s strategic advan-
tage;

• Forecast and plan monthly and annual account goals, in-
cluding, but not limited to, financial and operational per-
formance goals; and

• Track account performance through reporting to identify 
and execute on opportunities to improve performance and 
drive growth.

• New Account Acquisition & Business Development:

• Stay apprised of trends in office furniture, products, etc., to 
identify new partnership opportunities;

• Negotiate contracts, manage set-up and integration 
through to launch, and test and manage success; and

• Help create strategy by market segment to prioritize ac-
counts.

Knowledge/Skills/Abilities
• Bachelor’s degree in Business, Communications, Marketing 

or equivalent experience;

• 3-5+ years relevant experience in the furniture industry;

• A proven “hunter” mentality and a track record of identify-
ing new opportunities and driving them to conclusion;

• Strong oral and written communication skills and the abil-
ity to interact effectively at all levels;

• Ability to prioritize tasks based on strategy in an ever-
changing environment;

• Proven ability to work independently and organize work-
load for effective implementation;

• Detail oriented and organized;

• Proven patience in a high-demanding and customer-facing 
role;

• Ability to manage multiple projects and/or assignments 
concurrently;

• Creative thinking and problem-solving skills; and

• Ability to travel up to 50% of the time or more as needs 
require.

For more information or to apply, please contact: 
stevendorumsgaard@safcoproducts.com

REGIONAL SALES MANAGER, 
SOUTHEAST  

We are fast growing office furniture manufacturer 
looking to continue our impressive growth.  

We are searching for a Regional Sales Manager based in the 
Southeast (extensive travel will be required).

You must be strategic, a self starter and having the willingness 
“get your hands dirty”.

You must have a minimum of 5 years in the office furniture 
industry with management experience.

Please reply in confidence with your resume to:
GrowingManufacturer@bellowpress.com

INDUSTRY
MARKETPLACE & CLASSIFIEDS

The Global Marketplace for Furniture
Talent, Goods and Services

BoFoooo DOMAIN NAMES FOR SALE 
Work From Home/Remote Office Domains For Sale.

Searches online have increased significantly for Work From 
Home office furniture. These sites can and will generate busi-
ness and leads in the Work From Home/Remote Office furni-
ture searches.  Pricing for all domains is negotiable.  Highest 
offers will be taken.

• WWW.AMERICANHOMEOFFICEFURNITURE.COM

• WWW.HOMEOFFICEFURNITUREAMERICA.COM

• WWW.ERGONOMICHOMEOFFICE.COM

• WWW.REMOTEOFFICEFURNITURE.COM

• WWW.REMOTEWORKINGFURNITURE.COM

• WWW.WORKFROMHOMEFURNITURE.COM

• WWW.HOMEOFFICEFURNITURECHICAGO.COM

• WWW.HOMEOFFICEFURNITURELA.COM

• WWW.HOMEOFFICEFURNITURENEWYORK.COM

• WWW.HOMEOFFICEFURNITUREDENVER.COM

• WWW.HOMEOFFICEFURNITUREPHOENIX.COM

For pricing information call or text Dave at:
303.345.5265
Email
daveworkfromhomefurniture@gmail.com

MOBILE SHOWROOM FOR SALE  

1995 Freightliner Custom Conversion; Excellent 
Condition well maintained & serviced (receipts 

available upon request); Currently used as a 
Mobile Marketing Showroom but was originally 

commissioned as a Mobile MRI Medical Unit  
Specification Information:
• Gross Vehicle Weight 25,500 pounds

• CAWR Front: 8,000lbs. with 245/70R 19.5 Brand New 
Tires; 19.5/6.75 rims @ 95psi cold Single

• CAWR Rear: 17,500lbs. with 10R 22.5(F) Tires; 22.5/7.5 rims 
@ 90psi cold Dual

Need Acrylic? Polycarbonate? PETG? 

WE CAN HELP - SMALL QUANTITY OR CONTAINER LOAD

ACT FAST! SUPPLY IS LIMITED 
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• Catepillar 3126 Turbo Engine installed for more power in 
2004; Mileage 145,000

• Air conditioned cab; with air-ride Driver Seat with side 
control panel in cab; Standard passenger seat; cruise con-
trol; 5 speed standard shift transmission; Air Brakes

• Bluetooth; Pandora; AM/FM; dual speaker stereo system 
in cab; and CB radio included / Garmin CDL/GPS window 
mount unit; with Rear Back-up Camera included

Showroom features:

• Open Floor Plan interior 8’wide x 26’long x 7’1”high ceiling; 
newly installed Interface Commercial Carpet Tile flooring 
for easy individual replacement if/when required; Neutral 
Painted interior walls

• Central air & heat, Wall Mounted storage cabinets, Insu-
lated finished interior walls; Recessed lighting with dimmer 
controls; Stereo sounds system in Showroom area with 
dual speakers to accommodate inside or outside mount 
through easy plug wiring

• Includes a Side Door with Retractable Stairs and Handrail 
for convenient entry; with Outside lighting

• 20’wide Passenger Side power Awning that extends over 
the Showroom entrance for additional outside coverage 
and ambiance appeal

•  Wheelchair and/or Power Lift Gate 36”wide x 60”long lo-
cated in the rear for easy loading/unloading; this is located 
behind a 40”wide locking swing door at the back of the 
Showroom

• 62.5 Amp on-board Kohler YanMar Generator with inside & 
outside controls; with Independent diesel or plug-in power 
operation

• 4 Corner Hydraulic Leveling System with outside control 
panel on Driver Side of Showroom

Sell Price: $85,000.00

Contact Mark
cell 585.330.0622
More Photos: https://photos.app.goo.gl/pZFkCkENRb4krors6

One ad buy. One subscription.

At Bellow Press we deliver a platform to reach facility managers, specifiers, 
interior designers, reps and dealers who seek insightful, strategic coverage of 
the contract furnishings industry as a front-and-center concern. We cover the 
industry from a strategic point of view, concentrating on quality analysis and 
independently written articles, helping you understand the business better.

Our competitive edge lies within its highly targeted and fully paid subscriber 
base - you’re investing to reach an extremely qualified audience. It’s more 
affordable on a per-page basis than broad interior design based monthly 
publications, and it’s more affordable on a CPM basis than in-market publica-
tions. Better yet, none of your media buy is wasted: we pinpoint the industry 
professionals who are specifically focused on contract furnishings.

• Target the audience you want
• Increase brand awareness
• Put your brand next to great content
• Shorten the link between discovery and purchase
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